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PACIFIC PALISADES COMMUNITY COUNCIL

)

August 3, 2011

Councilmember Huizar councilmember.huizar@lacity.org
Councilmember Alarcon councilmember.alarcon@lacity.org
Councilmember Englander councilmember.englander@lacity.org
Public Works Committee

200 Spring Street

Los Angeles, CA

Subject: 8/3 Public Works Committee Mtg. Item #11-1068 - Bus Bench Program Contract
Dear Councilmembers Huizar, Alarcon and Englander;
Pacific Palisades Community Council has been the voice of the Palisades since 1973.

We have reviewed the contract and are concerned that our Specific Plan and our Scenic Highway - Sunset
Boulevard - will be compromised. It is a high priority of our community that the these be respected.

The Palisades community, through the non-profit organization PRIDE, has raised money and done a great
deal of work to put many beautiful community benches throughout Pacific Palisades. More funds are
currently being raised to complete this project.

We understand that according to this contact the PRIDE permits could be rescinded, and

1) City bus benches could replace the community benches in order to meet the advertisers needs.

2) City bus benches could be place next to the community benches and ruin the beauty of our town,
3) City bus benches could be put in place in areas where permits have been drawn but are still open,
destroying our efforts to beautify Pacific Palisades.

This is completely unacceptable, and a utter disregard to the wishes of the community,
We have the following recommendations:
1) We ask that you give all Councilmembers the discretion of vetoing a location.

2) We request that the contract require the recipient to comply with all local zoning regulations such as
specific plans, scenic corridors that prohibit off-site advertising.

3) We recommend that there be 2 mechanism for community input on placement (Neighborhood
Councils, Community Councils, Councilmembers)? If a process for input prior to placement will not be
included, we request that there be an appeal mechanism adopted.

Thank you for your consideration of this request. Date: g g " ’ /
Sincerely, Submitted in f W _Committee
7 et e counci Fie No., ]~ 108
et Turner, Chairman item No.: 4‘

310-573-0382 S

Deputy:

Post Office Box 1131, Pacific Palisades, Califoraia 90272, PacPaliCC@aol.com, www. PP90272.0rg









Date: 8,.37“- N

Submitted in IW .Committee
)
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COMMITTEE MEMBERS, THANK YOU FOR YOUR Tl%?%my. NORMAN BENCH IS HERE
TODAY TO APPEAL TO YOU TO REJECT THE REQUEST OF THE BOARD OF PUBLIC WORKS
TO APPROVE THE AWARD OF THE BUS BENCH CONTRACT TO MARTIN QUTDOOR
MgepiA, LLC, AND RETURN THE PROPOSED CONTRACT TO THE BOARD OF PUBLIC
WORK WITH THE DIRECTION TO REBID.

Council File Mo
DEAR COUNCIL MEMBER HUIZAR tem No.: 4

First, the award of the Bus Bench Contract to Martin Outdoor Media, LLC violates any
concept of a fair and competitive process because the confract is being awarded to an
entity that did not propose, did not exist at the time of proposals and is receiving a
subsidy of over $750,000 over the life of the contract which is a gift of public funds.

This situation is outrageous.

The City of Los Angeles is in the worst financial crisis ever, with cutbacks in services,
and workers furloughs of up to 36 days a year, In this economic environment, the Board
of Public Works has forwarded to you the recommendation to give a Delaware LLC,
registered in Florida and California with NO California Employees $483,500.00 to
subsidize their manufacturing of bus benches plus $50,000.00 a year for the next 15
years not to advertise "labeled and/or branded" alcohol, totaling over $750,000. This gift
of public funds totals over $1.2 million dollars. This is ludicrous and completely without

any rational justification.

The City of LA should not give any financial subsidy to any contractor. In this economic
environment, such a subsidy is even more heinous. The contractor should pay the City of
Los Angeles. This gift of public funds deprives the residents of the City of LA of vital
services. How many police staff or fire fighting staff or City staff will $1.2 million help?
This financial debacle should surely raise a public outrage. This Contract should not be
allowed to go forward. This Committee should send the contract back to the Board of
Public Works with instructions that a gift of public funds is not acceptable. The City is
not in the business of subsidizing contractors who are supposed to be paying revenue to
the City of LA.



There are many more serious issues created by the proposed award to Martin Outdoor
Media, LLC, a company that did not even participate in the proposal process. A separate
and different entity, which was MOM, INC. who participated in the pre-bid, mandatory
meeting on June 30, 2010, and complied with all other Request For Proposal
requirements, None of which were satisfied by MOM, LLC . These two entities are NOT
the same company and the compliance with the REP by Martin Outdoor Media, Inc. does
not inure to the benefit of the LLC. Let me elaborate.

I MARTIN OUTDOOR ADVERTISING, INC. AND
MARTIN OUTDOOR ADVERTISING, LLLC ARE NOT THE SAME ENTITY.
ACCORDING TO THE RFP, THE AWARD IS TO BE MADE TO THE PROPOSER WITH THE BEST
COMBINATION OF COMPENSATION, EXPERIENCE, PRODUCT QUALITY AND SERVICES. THE
AWARD IS BEING MADE TO A COMPANY THAT DID NOT PROPOSE AND HAS NO EXPERIENCE.
THE AWARD IS NOT TO INDIVIDUALS BUT TO AN ENTITY.
THE BOARD OF Public Works is attempting to award this coniract to a company, Martin

QOutdoor Media, LLC, who never submitted a proposal in the first place. Martin Outdoor

Media, INC., submitted a proposal to the City for the bus bench contract. Public Works

authorized the Bureau of Street Service to negotiate a confract with Martin Outdoor

Media, INC. HOWEVER, when the contract came back from Street Services, an entirely

new name appeared on the contract, Martin Outdoor Media, L1.C. While these 2 names
seem to be practically idenfical, it was merely a trick to hide the fact that the company
who submitted the proposal is definitely NOT the same company who is being given the
contract. The new company has totally different owners and a different ownership
structure and in fact, this new company did not even legally exist until April 18, 2011.
This new entity did NOT attend the mandatory pre-proposal meeting on June 30, 2010
(how could it have, it did not even exist) and therefore, according to the rules of the RFP,
is not eligible to be a part of the RFP Process. Technically speaking, Martin Outdoor
Media, LLC is a brand new entity and thus has zero bus bench experience. The RFP
specifically stated any bidder must have at least 2 years of bus bench experience in order

to qualify for submitting a proposal. The LLC has no bus bench experience.



AWARD OF THIS CONTRACT IS A CLASSIC BATE AND SWITCH WITH
AWARD OF A SOLE SOURCE CONTRACT VIOLATING ALL THE RULES OF
COMPETITIVE PROPOSALS.

Il. THE TERMS OF THE PROPOSED CONTRACT
BEAR NO RELATIONSHIP TO THE RFP

I. The RFP that provided:

4.6.1 The City is concerned with the display or placement of tobacco
advertising and with limiting alcohol advertising or any type of advertising which is false
or misleading, which promotes unlawful or illegal goods services or activities or which
could be construed as unlawful or obscene. The City is also concerned about advertising
that may constitute the public display of offensive sexual material.

In response Martin Outdoor Media, LLC. submitted an advertising policy that did not
limit alcohol advertising at all. '

The public protested and Martin LLC agreed: "that advertising of tobacco . . and labeled
and/or branded alcohol shall be prohibited.”

In exchange for agreeing to ban "labeled and/or branded alcohol" advertising, Martin
Qutdoor Media, LLC reduced the minimum payments to the City from the offered 10%
to 9%, claiming that this type of advertising was important to their revenue stream. That
is a loss in payments to the City of $50,000 per year, totaling $750,000.

Limited alcohol advertising was part of the RFP, it is unfair to allow them to renegotiate
their deal when their revenue stream should have considered this issue. More
importantly, their scoring on compensation was predicated on alcohol advertising.

If Martin Outdoor Media, LLC had intended to acquiesce to a non-alcohol policy it
would have said so in plain English; "NO ALCOHOLIC BEVERAGES OF ANY KIND
WILL BE ADVERTISED."

2. In addition, there are other problems with the proposed contract. Unlike the RFP,
ownership of the benches will vest in the City after installation. Since Martin Outdoor
Media will not own the benches they will not pay the Los Angeles County Assessor's
Personal Property Tax [571-L Business Property]. For this bus bench contract that
amounts to approximately $63,000 per year that is not being paid and is additional profit
to Martin Outdoor Media. Tax revenue is being given up without any benefit in return.
The incumbent bus bench provider has paid that tax for the past 20 years. If the City
wants ownership of the benches they should have requested to take ownership 3 months
prior to the end of the contract or Breach of contract.



3. The City has tremendous potential liability that accompanies the ownership of the
bus benches. If the city owns the benches, then ultimately, the City is liable for any
claims made against the benches. If for any reason, Martin Outdoor Media, LLC, failed to
exist, or filed bankruptcy, or left the state of California, or just simply forgot to pay it’s
business liability insurance, the City would be left holding the bag. Additionally, if a
wrong-full death suit was filed where the bench caused the accident, the judgment could
exceed the amount of insurance Martin Qutdoor Media is required to carry. In that event,
the true owner of the bench would be held liable and that would be the City.

Martin Outdoor Media, LLC is an untested commodity. For the City to place its trust
when the downside risk could be catastrophic is just bad business. Worse, the City is
already in a difficult financial situation. The risk of uninsured liability creates an
unfunded liability that could lead to downgrading its bond rating, resulting in higher
interest costs on top of all the other risks that this contract poses.

4, Martin Outdoor Media, LLC offered to remove the current benches and retum
them to Norman Bench the incumbent contractor at a cost to themselves of $500,000.
However, when they were asked to roll out 3,000 benches in 30 days without any bench
removal, the City is going to compensate them in the amount of $483,500 by not
collecting this revenue. Simply, the City will not receive any revenue for approximately
3 years. Nothing in the RFP covered the contingency of bus bench replacement, so no
one bid on this contingency. Staff's carte blanche is a windfall to Martin Outdoor Media,
LLC for saving the $500,000 and garnering another $483,500 for a total gift to Martin
Outdoor Media, LI.C of almost $1,000,000. The City is not in the financial position to
give that kind of money away.

If you add up the $483,500 and the $700,000, you will see that Public Works just gave
away over $1.2 million dollars when it was absolutely never necessary to do so in the
first place, and would have never occurred if the contract was given to the #2 bidder.

5. Past Failure to Complete: Martin Outdoor Media submitted its proposal and
swore, under penalty of perjury, that it, “has never, once awarded a contract failed to
comply and adhere to all tenets of the agreement”. There is a plain as day massive
dispute between Martin Outdoor and the City of Hollywood Florida where the City of
Hollywood’s City Council voted unanimously to Sue Martin Outdoor Media, Inc. for a
contract dispute where Martin had failed to pay the city $180,000.

- City of Los Angeles Responsibility Questionnaire:
Question #10 — Martin Answered NO, but this is not true. See Palatka Florida.
Question #16 — Martin Answered NO, but this is not true. See Hollywood Florida Suit.

Question #19, A — Martin Answered NO, but this may not be true. See Lake County
Florida & Palatka

Question #19, B — Martin Answered NO, definitely not true — see Lake County,
Hollywood and Palatka



Additionally:

A) In August of 2010, the city of Palatka Florida voted to terminate a contract
with Martin because Martin illegally placed 30 bus benches within the city without
proper approvals and did not fix the situation when asked for by the city.

B) On April 11, 2011, a State of Florida Elections Commissions Complaint was
filed against Martin Outdoor Media and the then existing Mayor for Martin Outdoor
Media giving 29 advertising benches to the Mayor for his election campaign and then
submitting substantially false bills for the advertising.

C) On April 12, 2011, the City of Lake County Florida threatened to sue Martin
Outdoor for failing to pay $4,916.67 for bus bench revenues.

The issue is not whether these cases were dismissed or not but that Martin never
disclosed this information, which would have affected his rating.

6. The City is giving this money away to a Florida LLC that has no demonstrated
assets and did not Bid on RFP and was not present at the Pre-Bid mandatory meeting of
June 30, 2010 and therefore according to the rules of the RFP it is not eligible to be part
of the RFP process.

7. Public Works has given Martin Outdoor Advertising the right to sell advertising
on Trash Cans. The City of LA has never allowed advertising on trashcans, and more
importantly, the RFP did not state that advertising would be allowed on trashcans and
both the other bidders did not request or mention advertising on trashcans. Public Works
simply gave it away.

8. Martin Outdoor Media, INC. is a Florida corporation that shows a negative cash
balance on its Financial Statement of over $87,000. The City should not be entering into
a contract with a company that lacks the where with all to perform the contractual
obligations. The City should not be subsidizing a company to perform a contract that
bears no relationship to the RFP. In short award of this contract is a travesty.

BASED UPON THE FOREGOING INFORMATION, WE URGE YOU TO REJECT THE
RECOMMENDATION OF THE BOARD OF PUBLIC WORKS. YOU CAN RECOMMEND TO THE
C1T1Y COUNCIL THAT THE BOARD BE DIRECTED TO REBID THE CONTRACT TAKING INTO
CONSIDERATION THE CITY SHOULD NOT BE GIVING $1.2 MILLION DOLLARS TO A BUS
BENCH CONTRACTOR WHO IN REALITY SHOULD BE PAYING THE CITY PLUS AWARDING
CONTRACT TO THE PROPER ENTITY THAT BIDS THE RFP ALONG WITH A CLEARER NON-
ALCOHOL POLICY TO WHICH ALL BIDDERS CAN BID ON A LEVEL PLAYING FIELD AND
THE CONTINGENCIES OF BUS BENCH REPLACEMENTS.



" No Alcohol Ads

Community Letters in Support of Excluding Alcohol Ads
from the 10 Year Bus Bench Los Angles City Contract
with Martin Outdoor Media

2011

Date: _ (BW ﬁ M!/
Submitted in ﬁ Ig %:Jmmii'tee
%4

Council File No: l -1
item No.: ﬁf )
Deputy: \/MWM [

Coalition to Ban Alcohol Ads on Public Property in Los Angeles
noalcoholads.org
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Tor Los Angeles
From: Paul Seott
Subi; Keep Alochol Ads off 1. A. Bus Benches

Honorable City Councilmembers

[ amn deeply troubled by aloohol-ads on public property. With the cost of aleohol inL.A County estirmated to be $10.8
billion annually, the city should rot be a partner in promofing alcohol.

The L.A, Department of Public Health recently recommended that "reducing aicohol advertising in public spaces and in
areas commonty seen by minors,” would help discourage underage drinking. Yet the proposad 10-year bus bench contfract
with Martin Outdoor Media LLC, inexplicably allows the company to place zlochol ads on public property. )

The regearch is clear: the more alcohol advertisements young people see, the more likely they are to drink and drink to
exosss. Restyleting vouth exposurs to alcohol advertising has impottant benefits, including redueing youth deinking and
binge drinking. Currently the L.A. MTA doss not allow alechol advertising on its buses, trains and other fransit facilities, {
respectfully urge you to adopt this wise policy and not epprove the Martin Outdoor Madia contract until an amendment is
added to not allow elcohol ads on city-owned bus benches,

Thank you

Sincerely,

Paul Scott

President, Board of Trustees
WCTU of Southern CA

551 8 Kingsley Dr

Los Angeles, CA, 90020



/11/2911 5124  (302)283-4281 To: (415)456-8491 h1/1

Tor Los Angeles
" From: Sandre Anderson
Subi: Keep Alcohol Ads off L A, Bus Benches

Honoreble City Counciimembers

I am deeply troubled by aloohol -ads on public property. With the cost of alcobol inL.A County estimated to be $10.8
billion annually, the city should not be a partrier in promoting alcohol.

The L.A. Department of Public Health recently recommended that “reducing afeohol adveriising in public spaces and in
areas commonly seen by minoss,” would help dscourege underage drinking, Vet the proposed 10-year bus bench contract
with Martin Outdoor Media LLC, inexplicably allows the company to place alcchol ads on public propesty.

The research is clear: the more alcohol advertisements young people see, the more likely they are to drink and drink to
excess, Restrioting youth exposure to alechol advertising has irnportant benefits, inoluding redueing youth drinking and
binge drinking, Currently the L. A. MTA does not allow aleohol advertising on its buses, trains end other trensit facilities, §
respectfully urge you to adopt this wise policy and not epprove the Martin Outdoor Media confract until an emendment is
added to not ellow slcohol ads on city-owned bus benches,

Thank you

Sincerely,

Sandra Anderson
502 Kiemensi Rd
Wilmington, DE, 19804



B/14/2011 13:54 (8826852493 To: (415)456-0491 /1
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To: Los Angeles
From; Jobn Whitaker, Jr,, CATC
Subj: Keep Aleohol Ads off L. A. Bus Benches

The City of Los Angsles has a responsibility to its citizens to not provide a verne for advertising of atcohol on property
owred by fhe citizenry. Children should never be exposed to sleohol advertising, For most addicts, alcohol wag their first
mind-altering substance and it is known to be & gateway drug to the rest. The emlier the exposure to alechol advertising,
the earlier addicts or potential eddicts ere likely to drink and then use. Banning aloohol ads on city-owned propertyis 2
fanfastio step in the right direction,

I am deeply troubled by alcchol-ads on public property. With the cost of leohol in L A Ceunty estimated to be $10.8
biltion anmuzily, the city should net be a partuer in promoting aleohol.

The L.A. Department of Public Healsh recently recommended thet "reducing elcohol advertising in public spaces and in
areas commonty seent by minors,” would help discourage undetage deinking. Yef the proposed 10-year bus bengh contract
with Martin Outdoor Medis L1C, inexplicably allows the company to place aleohol eds on publie property.

The research is clear: the more alcohol advertisements young people see, the more likely they are to drink and drirk to
exoess, Resfricting yonth exposure to alcohol advertising has important benefits, including reducing youth drinking and
binge drinking, Currently the L.A. MTA does not ellow elcohol advertising on its buses, trains and other transit facilities. ¢
respectiully urge you to adopt this wise poloy and not approve the Martin Cutdoor Media contraet untii an amendment is
added to not aflow alechol ads on city-owned bus benches,

Thark you,

As a CERTIFIED Addiction Treatment Counselor and sesing the effects on a daity basls, the City hes an obligation to ban
such ads,

Sinoerely,

John Whiteker, Jr., CATC
AWARE Liaison

Tarzana Treatment Certers, Inc.
18646 Oxriard St

Tarzanas, CA, 81356



gu:/8/2811 18:24 (41504560491 To: (4150436-0491 i
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To: Los Angeles
From: Terence Endersen
Suyj: Keep Alechol Ads off L. A, Bus Benchss

Tam deeply froubled by alcohal-ads on publio property. With the cost of aleohol in LA County estimated to be $10.8
billion anmually, the city should not be a partner in promoting alochel.

The L.A. Department of Public Health recently recommended thet "reducing aicohol advertising in public spaces and in
eress commonly seen by minors,” would help discourage underage drinking. Yet the proposed 10-year bus bench contract
with Martin Outdoor Media LLC, inexplicably allows the company to place alcchol ads on public property.

The research is clear: the more slcohol advertisements young pecple see, the micre likely they are to drirk and drink to
excess, Restrioting youth expostre to aleohol advertising hes important benefits, including reducing youth drinking and
binge drinking. Currently the L, A. MTA does not ailow alechol advertising on its tuses, trains and other transit facitities, {
respectflly urge vou to adopt this wise policy and not approve the Martin Outdoor Media contract until an amendment is
added to not aliow alechol ads on city-owned bus benches,

Thartk you.
Sincerely,

Terenoe Endersen
122 1/2 Argonne Ave
Long Beach, CA, 90803



BE/0/2011 16:44 (61905537164 To: (415)456-B431 B oi/1

To! Los Angeles
From: Paule Wold

Subi: Keep Aleohol Ads off L. A, Bus Benches

I am deeply troubled by alchol-ads on public proparty. With the cost of alaoho! inL..A County estimated to be $10.8
billion annually, the city should not be a partner in prometing eleohol.

The L.A. Department of Public Health recently recommended thet “reducing alechol adveriising in public spaces and in
areas commonly seen by minors,” would help discourage underage drinking, Vet the proposed 10-year bus bench contract
with Martin Outdoor Media LLC, inexplicably allows the comparty to place alechol ads on public property.

The research is clear: the more alcohol advertisernents young people see, the more likely they are to drink and drink to
excess. Restricting youth exposura 1o alechol advertising has important benefits, including reducing youth drinking and
binge deinking, Currently the L.A. MTA does not allow eleohol advertising on its busss, treins and other transit facilitles, [
respectfully urge you to adopt this wise policy and not approve the Mertin Cutdoor Media contract until en amendment is
added to not allow aleoho! ads on city-owned bius benches,

Thank yoi
Sincerely,

Paula Wold

Insructor/Advisor

Navy Drug and Aleohol Counselor Schoot
140 Sylvester Rd Bldg 500

SanDiego, CA, 82106



BH/5/2011  13:14  (415)456-2491 To: (415)456-0491 0o 1/1

To! Los Angeles
From: Mr. & Mrs, Dane Gloria DeLaTorre Wyooff
Suby: Keep Aleohol Ads off L.A. Bus Benches

I am deeply troubled by aleohol-ads on public property, With the cost of aleohol in L.A County estitnated to be $10.8
billion annually, the city should not be a partner in promoting alcohal.

The L.A, Depestmens of Public Health recently recommended that "reducing aleohol advertising in public spaces end in
areas commonly seen by minors,” would help discourage underage drinking. Yet the proposed 10-year tus bench contract
with Martin Outdoor Media LLC, inexplicably allows the company to place alcchol ads on public property.

The research is clear: the more alcohol advertisements young people see, the more likely they are to drink and drink fo
excess, Restrioting youth exposure to aleohol advertising hes important benefits, including reducing vouth drinking snd
binge drinking, Currently the L. A. MTA does not ellow aleohol advertising on its buses, trains and other transit facilities. I
respectfully wwge you o adopt this wise policy and not approve the Martin Outdoor Media contract until en emendment is
added to not allow elechol ads on city-owned bus benches.

Thank you
Singerely,

" Mr. & Mrs. Dane (Glonia DeLaTorre Wycoff
21821 Montbury Dy
Leke Forest, CA, 92630



H/8/2911 13:34  (4153456-8491 To: (41814560491 b1/

To: Los Angeles
From: Kelly freland
Suby: Keep Alechol Ads off L. A, Bus Benches

I am deeply troubled by alochol-ads on public property. With the cost of aloohol in L. A County estimated to be $10.8
bitlion armually, the eity should not be a partner in promoting alechol.

The L.A. Department of Public Heelth recently recommended that "seducing aleohol advertising in public spaces and in
areas cormmonly seen by minors," would help discourage underage drinking, Yet the proposed 10-year bus bench contract
with Martin Qutdoor Media LLC, inexplicably allows the company to place alcohol ads on public property.

The researth is clear: the more alcoho! advertisements young people see, the rrore likely they are to drink and drink to
excess, Restricting youth exposure 10 aleohol edverfising hes fmportant benefits, including reducing vouth drinking and
binge drinking. Currently the L. A, MTA doss not ellow alcohol advertising on its tuses, trains and other transit facilities, I
respectfuily urge vou to adopt this wise policy end not approves the Martin Cutdoor Media contract until an emendment is
added to not ellow eleohol ads on city-owned bus benohes,

Thank you.

Sincerely,

Kelly Treland
6366 Die Longpre Ave
Los Angeles, CA, 90028



/872811 13:38 (41504560491 To: (4153456-0491 hi/4

To: Los Angeles
From: Raymond DiCicelo, MSW
Subf: Keep Alechol Ads off L.A. Bus Benches

I arn deeply trovbled by alcohol-ads on publie property. With the cost of aleohel in L A County estimated to be $10.8
billjon anraally, the city hould not be a pariner in promoting aloohol.

The L.A. Department of Public Health recently recommended thet "reducing aleohol advertiging in public spaces and in
aress commonly seen by minors,” would help discourage underage drinking, Yet the proposed 10-year bus bench contract
with Martin Gutdoor Media LLC, irexplicably allows the company to place alecheol ads on public property.

The research is clear: the more alcohol advertisements young people see, the more likely they are to drink and dank to
eXcess, Restricting youth exposure fo aleohol advertising has important benefits, including reducing vouth drinking end
binge drinking, Currently the L.A. MTA does not allow eleohol advertising on its buses, trains and other transit facilities, [
respaetfully urge vou to adopt this wise policy and not approve the Martin Outdoor Media contract until an amendment is
added to not allow alechol ads on city-owned bus benches,

Thark you,
Sincerely,

Raymond DiCiccio, MSW
6154 Mission Gotgs Rd Sfe 104
San Diego, CA, 92120



BB/0/2011  13:58 (415)456-0491 To: (415)456-0491 D 1/1f

To Los Angeles
From: Kevin Hall
Subi; Keep Aleohol Ads off L A, Bus Benches

Dear Mayor Villaraigosa and Honorable City Councii Members;

I am deeply troubled by alechol-ads on public property, With the cost of alcoholin L.A County estimated to be $10,8
billion annuatly, the city should not be a partner in promofting aicohol.

The L.A. Department of Public Health recently recomminended that "reducing alcohol advertising in public spaces and in
areas comnonly seen by minors,” would help discourage underage drinking. Yet the proposed 10-year bus benich contract
with Martin Outdoor Media LLC, inexplicably allows the company to place alsohol ads on public property.

The reseerch is clear; the more alcohol advertisements young peopls see, the more likely they are to drink and drink fo
exeess, Restricting youth exposure to aleohol adveriising has imporiant benefits, including redusing youth deinking and
binge deinking. Currently the L. A, MTA does not allow aloohol adverilsing on its buses, trains end other transit facilities. I
respectfully urge you to adopt this wise policy and not approve the Martin Outdoor Media contract vntil an amendment is
added to not allow alcohol ads on city-owned bus benches.

Thank you,
Sincerely,

Kevin Hall
325 S Rexford Dr
Beverly Hills, CA, 90212



/872051 1d:14 (41534563491 To: (4153456-0491 B/

To Los Angeles
From: Trent Cutler
Subi: Keep Aloohol Ads off LA, Bus Benches

i amn deeply troubled by alcohol-ads on public property. With the cost of alcohol in L.A County estinated to bs $10.8
billion anmally, the city should nof be a partrer in promoting alcohel.

The L.A. Department of Public Health recently recomtnended that "reducing aleohol advertising in public spaces and in
ateas commonly seen by minors,” would help discoursge underage drinking. Yet the proposed 10-yeer bus bench cortract
with Martin Outdoor Media LLC, inexplicably allows the comparny to place aloohol ads on public property.

The research is clear: the more aloohol advertisemente young people see, the miore likely they are to denk and drirk to
exoess. Restricting youth exposure to aleohol advertising hes importent benefits, including reducing youth drinking and
binge drinking. Cutrently the L .A. MTA does not ailow eloohol advertising on its buses, trains and other transit facilities. I
respeotfully urge vou to adopt this wise polioy and not approve the Martin Outdoor Media contrect until an emendment is
added to not allow alcohol ads on city-owned bus benches,

Thark you

Sincerely,

Trent Cutler
19 Hillside Ave
Mill Valley, CA, 94941



B.H/3/2011 15:99 (415)456-0491 To: (415)456-8491 B 1/

To Los Angeles
From! Richerd Quinones
Subi: Keep Aleohol Ads off L. A. Bus Benches

I amn deeply troubled by alochol-ads on public property. With the cost of alechol in LA County estimated to be $10.8
billion anmally, the city should not be 2 partner in promoting alcohel.

The L.A, Depeartment of Public Health recently recommended that "reducing eleohol advertising in public spaces and in
arens commonty seen by minors,” would help discourage underage drinking. Yet the proposed 10-year bus bench contract
with Martin Outdoor Media LLC, inexplicably allows the company to place slschol ads on public property.

The xesearch is clear: the more alcohol advertisernents young pecple see, the more likely they ars to dink and drink to
gxcess, Restrioting youth exposure to eleohol advertising has important benefits, inoluding reducing vouth drinking end
binge drinking. Currently the L.A, MTA doss not allow eleohol advertising on its buses, trains and other transit facilities. I
respectfully urge you to edopt this wise policy and not spprove the Martin Qutdoor Media contract until an amendment is
added o not ellow slecohol ads on city-owned bus benches,

Thank you
Sincerely,

Richard Quinornes
PO Box 7128
Corte Madera, CA, 94976
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To: L.os Angeles
From: Daniel Better
Subj; Kesp Alcohol Ads off LA, Bus Benches

I am deeply troubled by alcchol-ads on public property. With the cost of alechol in L.A County estimated to be $10.8
billien anmuaily, the city should niot be a partrer in promoting alcohol.

The L.A. Department of Public Health recently recommended thet "reducing eleohol advertising in public spaces and in
arens commonly seen by minors," would help discourage underege drirnking. Yet the proposed 10-year bus bench confract
with Martin Ontdoor Media LLC, inexplicably allows the company to place alcchol ads on publio propesty.

The research is clear: the more alcohol advertisements young people ses, the more likely they are to drink and drink to
excess, Restrioting youth exposure to aloohol advertising hes important benefits, including reducing vouth drinking and
binge drinking. Currently the L.A. MTA doss not aliow alochol advertising on its buses, trains and other transit facilities, 1
respectfully urge vou to adopt this wise policy and not epprove the Martin Outdoor Media contract until an amendment is
added to not allow ateohol ads on city-owned bus benches.

Thank you
Sinceyely,

Daniel Better
3426 Mentonhe Ave Apt 4
Los Angeles, CA, 50034



6/14/2@11 15134 (235)636-3254 To: (415)456-8431 b1/1

To Los Angeles
From: Vishweghwar Admal
Sub; Keep Aleohol Ads off L. A, Bus Benches

i am deeply troubled by alechol-ads on public property. With the cost of aleohol in L. A County estimated to be $10.8
billion anmuaily, the city should not be & partner in promoting alcohol.

The L.A. Department of Public Health recently recommended that *reducing afcohol advertising in public spaces and in
areas commonly s2en by minors," would help discownge underage drinking. Yet the proposed 10-year bus bench contrect
with Martin Qutdoer Media LLC, inexplicably allows the corapany to place alochol ads on public property. '

The rezearch iz clear: the more aloohol advertisements youmg people ses, the more likely they are to drink and drink to
exvcess, Restricting vouth exposure to efeohol advertising hes important benefits, including reducing youth drinking end
binge ddnking, Cutrently the L. A, MTA doss not ellow aleohol advertising on its buses, treins end other trensit facilitfes, I
tespeotfully vege you to adopt this wise polioy and not approve the Martin Outdoor Media contract until en amendment is
added to not aliow slcohol ads on city-owned bus benches.

Thank yon,
Sincerely,

Vighweshwar Admial
999 N 9th St
. Baton Rouge, LA, 70802



B/8/2011  11:34  (415)456-0491 To: (4i5)456-B431 i/l

To: Log Angeles
From; John Kelly
Subi: Keep Alechol Ads off 1. A. Bus Benches

I am deeply tzoubled by alcohol-ads on public property. With the cost of eleohol in L. A County estimated to be §10.8
billion anmalty, the ity should not be & partner in promoting alcohcl.

The L.A. Department of Public Health recently recommended that "reducing eleohol advertising in public spaces and in
areas cormmonly seen by minors,” wouid help discourege underage drinking. Yei the proposed 19-year bus bench contract
with Martin Outdoor Media LLC, inexplicably allows the company to place alcohol ads on public property.

The research ia clear: the more alcohol advertizemente young people ses, the more likely they are to drink and deink to
excess, Resiricting youth exposurs to alcohol advertising has important benefits, including reducing youth drinking and
binge drinking, Currently the 1..A. MTA does not ellow alechol advertising on its buses, tralns and other transit facitities, 1
respectfully urge you to adopt this wise policy and not epprove the Martin Outdoor Media contrect until an amendmentis
added to not ellow alcohol ads on oity-owned bus benches,

Thank yon,

Sincerely,

John Kelly
320 Clementing St Apt 1014
San Francisco, CA, 94103



B/8/2011  11:24  (415)456-0491 To: (4151456-R49% 0 ist

To: Los Angeles
From! Marsha Epstein, MD
Subi: Keep Aleohol Ads off LA, Bus Benches

I am deeply troubled by alcchol-ads on public property. With the cost of alcohol in L.A County estimated to be $10.8
billion anrually, the oity should rtot be a partner in promoting alcohol.

The L.A. Department of Public Health recently 2ecommended that "reducing alechol advertising in public spaces and in
arees oommonty seen by minors,” would help discoursge underage drinking, Yet the proposed 10-year bus bench contract
with Martin Qutdoor Media LLC, inexplicably allows the company to place alechol ads on public property.

Asg a physician 1 lmow that the research ia olear: the more aloohol advertisements young people see, the rmore likely they
are to drink and dudnk o excess. Restricting youth exposute to alcohol advertising hes important benefits, including
reducing youth drinking end binge drinking, Currently the L.A, MTA. does not allow aloohol advertising on its buses, trains
and other transit facilities, I respectfully urge you to adopt this wise poliey and not epprove the Martin Outdoor Media
contract tntil an amendment {5 added to not allow aleohol ads on city-owned bus benches.

Thark you,
Sincerely,

Ma:'sha. Epstein, MD
3200 Butler Ave
Los Angeles, CA, 90064



BB/7/0011 21:55 (415)456-8491 To: (415)456-8491 B 1/4

To: Los Angeles
Fron: Glotia Rincon
Subi: Keep Aleohol Ads off L.A. Bus Benches

I am desply troubled by aloohal-ads on public property. With the cost of alschol in LA County estimated to be $10.8
billicn annually, the city should not be a partrer in promoting aleokol.

The L.A, Department of Public Heelth recently recommended that "reducing eleohol advertising in public spaces end in
areas commonly seen by minors,” would help disconrege underege drinking, Yet the proposed 10-year bus bench confract
with Martin Qutdoor Media LLC, inexpiicably allows the corpaty to place alochol ads on public propesty.

The researchis clear: the more alcohol advertisemnents yourg people see, the more likely they are to diink and drink to
gxocesy, Restrioting vouth exposure to ateohol advertising has important benefits, inctuding reducing youth drinking end
binge drinking. Currently the L.A, MTA does not allow eleohol advertising on its busss, trains and other trensit facilities, [
respectiully urge you to adopt this wise policy and not epprove the Martin Qutdoor Medie contract untl en amendment is
added to not allow alechol ads on city-owned bus benches,

Thank yor.

Sincerely,

Gleoria Ringon
16 Genoa 8t
Arcadle, CA, 91006



LB/ 7/2011 21:%4 (9490 757-0234  To: (44534560491 B1/t

To: Los Angeles
From: Tinaz Veveina, MA, MFT
Subi: Keep Aleohol Ads off L. A, Bus Benches

As a Marriage and Family Therapist, I see families where childsen have been devastated due to underage drinking. As we
all know, teenagers are very suzceptible to cornmercials and ads.

I am desply troubled by alechol-ads onpublic property, With the cost of aleohol in L.A County estimated to be $10.8
billion annueily, the city should not be a partner in promoting alechol.

The L.A. Departinent of Public Health recently recornmended that "redneing alcohol advertising in: public spaces and in
areas commonly seen by minoss,” would help discourage wndemge drinking. Yet the proposed 10-ysar bus bench contract
with Mertin Qutdoor Media LLC, inexvlicably allows the company to place aleohol ads on public property.

The research is clear; the more aleohol advertisements young people see, the more likely they are to drink and drnk to
¢xoess, Resticting youth exposure to aleohol advertising hes important benefits, including reducing youth drinking and
binge drirking. Currently the LA, MTA does not allow aloohol advertising on its buses, trains and other transit facilities. [
respectfully urge you to adopt this wise pelicy and not approve the Martin Outdeor Media contract until an amendment is
added to not allow alcohol ads on city-owned bus benches.

Thenk you,
Sincerely,

Tinaz Vevaina, MA, MFT

Cow Founder and Clinical Director
Diamond Family Counseling
4000 Birch St Ste 203

Newport Beach, CA, 92660



BE/2/2011 13:04 (714)444-2292 To: (415)456-8491 o1/t

To Los Angeles
From: Keily Townsend
Suby: Keep Aloohol Ads off L. A, Bus Benches

1 arn the Director of Mites To Go Drug Prevention Education located in Southesn Calfornia,

Iam deeply troubled by alcohol-ads on public property. With the cost of aleohol in LA County sstimated to be §10.8
billion annually, the city should not be a patiner in promoting efeohol.

The L.A. Department of Public Health recertly recomenended that "reducing alcohol advertising in public spaces and in
areas cormmonly seent by minors,” wonld help discourage 1mderage drinking. Yet the proposed 10-year bus bench contzact
with Martin Outdeor Media LLC, inexplicably allows the company to place slechol ads on public property.

The research is olear: the more atcohol advertisements young peopls see, the more likely they ave to deink and dunk to
excess, Restricting youth expostre to eleohol advertising hes tmporiant benefits, including reducing youth drinking and
bings drinking. Currently the L.A. MTA does not allow aleohel advertising on its buses, trains end other transit facilities,
respectfuily nrge you fo adopt this wise policy and not approve the Martin Ontdoor Media contract until an amendment is
added fo niot allow aleohol adz on city-owned bus benches.

Thank vou.
Sinoerely,

Kelly Townsend

Director of Drug Educetion/Prevention Specialist
Miles To Go Drug Prevention Lecture Series
3180 Madeira Ave

Costa Mesa, CA, 92626



BE/7/2011  18:14  (41504%6-03431 To: (415)456-3491 b i/t

To! L.os Angeles
From: Monroe Pederson
Subi Keep Alcohol Ads off LA, Bus Benches

I am deeply troubled by alochol-ads on public property. With the cost of alcohol in L.A County estimated to be $10.8
billion annually, the city should not be a partner in promoting alcohol.

The L A, Department of Public Health recently secomemended thet *reducing aleohol edvertising in public spaces and in
arees cormmonly seen by minors,” would help discourege underegs drinking. Yet the proposed 10-yeer bus bench contract
with Martin Quidoor Media LLC, inexpiicably allows the cormpany to place glochol ads on public property.

The research iz clear: the more alcohol advertizernents young people see, the more likely they are to dink and drirk fo
excess, Restricting youth exposure to elcohol advertising hes important benefits, ineluding reducing vouth drinking and
binge drinking, Cusrently the L. A. MTA doss not allow sleohol advertising on its buses, trains and other transit facilities, I
respectfully urge vou to adopt this wise policy and not approve the Mattin Outdoor Madia contract until an emendment {s
added to not allow aleohol ads on ofty-owned bus benches,

Thank you

Sincerely,

Monroe Pederson
SISW Avenue J12
Lencaster, CA, 93534



§/7/2@11 18:44 (31014751849 Te: (415)455-0491 o171

Tor Los Angeles
From: Joyee Foster
Subj: Keep Aleohol Ads off L. A, Bus Benches

We cerfainly need new bus benches in this city, but aloohol ads do not belong on them. Let's try o set a higher standard for
our aew benches. .. one that we can all be proud of.. our children included. I would suggest we set the same standards for

our bus shelters,

I am deeply troubled by alcohol-ads onpubile property. With the cost of aleohol in L.A Courty estimated to be $10.8
Eitlion annually, the city should not be a partner in promoting alcohol.

The L. A. Department of Public Health recently recormmended that "reducing aleohol advertising in public spaces and in
erens commonly seen by minors,” would help discourage underage drinking, Yet the proposed 10-year bus bench contract
with Martin Qutdoor Medin LLC, inexplicably allows the compeny to plece slechol ads on public property.

The resserch is clear! the more aleohol advertisements young people see, the more likely they are to drink and drink to
excess. Restriofing youth exposire o alechol advertising has iraportant benefits, including reducing youth drinkdng and
binge drinking. Currently the L.A. MTA does not allow aleohol advertising on its buses, trains and other transit facilities. [
rezpactfully vrge you to adopt thiz wise policy and niot approve the Martin Cutdoor Media contract until an amendrment is
added to not allow aleohol ads on city-owned bus benches,

Thenk you,
Thank you for thinking of'the city as 2 whole and niot just personal interests.

Sincerely,

Joyce Foster
10572 Wilkins Ave
Lot Angeles, CA, 90024



B /2011 19:44  (4150456-9431  To: (415)456-0451 b1/t

To ' Los Angeles
From: Katynke Mettinez
Subj! Keep Alechol Ads off L, A, Bus Benches

! am deeply troubled by alcohol-ads on public property. With the cost of aloohol in L.A County estirated to be $10.8
illion anmaally, the city should not be a pariner in promoting alcohol.

The L.A. Department of Public Heelth recently recommended that "reducing alcohol advertising in public spaces and in
areas commonty seen by minors,” would help discourage underege drinking. Yet the proposed 10-year bus bench contract
with Martin Qutdoor Media LLC, inexplicably allows the compary to place alochol ads on publis property,

The research is clear: the more alochol advertizements young people see, the rmore likely they are to drink and drink to
exoess. Restrieting youth exposure to eleoho] advertising has imporiant benefits, including reducing youth drinking end
binge drinking. Currently the L.A. MTA does not allow alcohol advertising on its buses, treins and other transit facilities, I
respectiidly urge you to adopt this wise policy end not approve the Martin Outdoor Media contract until an emendment is
added to not ellow aleohol ads on clty-owned bus benches,

Thank you
Sincerely,

Katynika Martinez
4530 Calada Ave
Pleo Rivera, CA, 90660



g /7/2011 19:54  (4150456-0491 To: (415)456-@491 n o1/

To Los Angeles
From; Annette Kunzmen
Subj: Keep Aleohol Ads off L. A, Bus Benches

I am an adoptive mother of a child whose 19-year-old birth-mother drank during her pregniancy. Most young people do not
realize the extensive risk to themselves of prematurely drinking aloohol. And most pecple do not realizs the irreversible
physical damege caused to the fetus when exposed fo sloohol in utero, Alcohol use duting pregnancy causes life-long brain
traume. The extent varles depending on the timing end the emount of ingestion. The brain begins to form as sarly a5 Day 3
from conception - most gists and women don't even know they are pregnant thet early, Lower inhibitions due to alechol
leads to impulsive behavior which can result in teen pregnancy. Pleage help protect our children and our society from the
early exposure to alcohol.

Based on my expéerience, I am deeply troubled by alcohol-ads on public property. With the cost of aleohol in L.A County
estimated to be $10.8 hillion annually, the city should not be a pariner in promoting eleohol.

The L.A. Department of Public Health recently recommended that "reducing alcohol advertising in public spaces and in
areas cormrmonty geen by minors,” would help discourage underage drirking. Yet the proposed 10-year bus benioh contract
with Martin Outdoor Media LLC, inexplicably altows the company to place alochol ads on public property.

The research is clear: the more aleohol advertisements young people see, the more likely they ers to deink and deink to
exoess, Restricting youth exposure to alechol advertising has important benefits, including reducing vouth drinking and
binge drinking, Cutrenily the L.A. MTA does not allow alechol advertising on its buses, treins and other transit facilities, 1
respectfilly urge you to adopt this wise polioy and not approve the Martin Cutdoor Media contract 1mtil an armendment is
added to not allow alcohol ads on city-owned bus benches.

Thank vou.
Sincerely,

Amnette Kunzmen
1028 10th St
Manhattan Reach, CA, 90266



?H/S/Zﬁli 18:54  (4150456-3491 To: (415) 48560451 B 4/1

To Los Angeles
From: Paul Scott
Subi: Keep Alechol Ads off L A, Bus Benches

Understanding as I do that aleohol somprises the #1 Dmyg Problerm at present in America, [ am hoping that those
respensible for the affairs of the City of Los Angeles will take measures to lessen the impact of alcoho! advertizing and
promotion,

1 am deeply troubled by eicohol-ads on public property. With the cost of alcohol in L.A County estimated to be §10.8
biilion anmually, the city should net be a partner in promoting alechol.

The L.A. Department of Public Health recently resommended that "reducing alcohol advertising in publio spaces and in
arees commonty seen by minots,” would help discourage underage drinking. Yet the proposed 10-year bus bench contract
with Martin Outdoor Media LLC, inexplicably ailows the company to place aloohol ads on public propetty.

The researchis cleer: the more alcohol advertisements young people see, the more likely they are to drink and drink to
excess, Restricting youth exposure to alochol advertising has important benefits, including reducing youth durking and
binge drinking. Currently the 1..A. MTA does not allow aloohol advertising on ifs buses, trains and other transit facilities, I
respectiully vrge you to adept thiz wise policy and niot approve the Martin Outdoor Media contract unti} an amendrment is
added to not aliow eleohol ads on oity-owned bus benches,

Thank you,

Although my residerice is not in the City of Los Angeles, I have an office in the Mid-Wilshire District and am concerned
wifh what happers in the second largest city in the Nation,

Sincerely,

Paul Scott
630 Atkins Dr
Glendale, CA, 91206



B/5/2011 19:04  (445)455-0431  To: (4153456~8491 b1/t

To: 1.0s Angeles
From: lawie sflagi
Subf: Keep Alcohol Ads off L.A, Bus Benches

Iam deeply tronbled by alecholrads on public property. With the cost of aleohol in L.A County estimated to be $10.8
billion anmually, the city should not be a partner in promoting alechol.

Ths L.A, Department of Public Health recently recommended thet "raducing eleohol advertising in public spaces and in
arsas commonly seen by minors,” would help discourage underege deinking. Vet the proposed 10-year bus bench contract
with Martin Qutdoor Media LLC, inexplicably allows the company to place aloohol ads on public property.

The research is clear: the more alcohol advertisements young people see, the more likely they are to drink and drink to
excess, Restricting vouth exposure to elechol advertising has important benefits, including reducing youth drinking and
binge drinking, Cumently the LA, MTA. doss not ellow alecho! advertising on #s buses, frains and other transit facilities. [
respectfully urge you to adopt this wise policy and not approve the Martin Outdoor Media contract until an amendment is
edded o not allow ateohol ads on city-owned bus benehes.

Thank you.
Sincerely,

Iavra silagi
1072 Palms Blvd
Venice, CA, 90291



/6/2[811 19:14  (4155456-8431 To: (4155456-8491 b i/2

To: Los Angeles
From: golnaz agahi
Subi: Keep Aleohol Ads off 1, A. Bus Benches

L am deeply tronbled by alochol-ads on public property. With the cost of aleohol in L.A County estimated o be $10.8
billion annually, the city should not be a pariner in promoting alechel.

‘The L.A, Department of Public Health recently recommended that "reducing aleohiol advertising in public spaces and in
arees commonly seen by minors,” would help discourege underage drinking. Yet the proposed 10-year bus bench contract
with Martin Outdoer Media LLC, inexplicably allows the company to place alochol ads on public property.

The research is olear: the more aloohol advertisermnents young psople gee, the miore likely they are to drink and drink to
sxoess. Restricting youth exposurs to alecho! advertising hes important benefits, inchuding reducing vouth drinking and
binge drinking. Catrently the L.A, MTA does not atlow alochel advertising on its buses, trains and other transit facilities, I
respeetfully wee you to adopt this wise policy end not epprove the Martin Outdoor Med{a contract until en amendment {5
added to not allow efcohol ads on city-ownad bus benches,

Thank you.
Sincerely,

golnaz agahi
81 Canal
Irvine, CA, 92620



/6/2@13. 18:14  (415)456-B431 To: (413)456-0491 B 1/

To! I.os Angeles
From! Alan Richards
Subj: Keep Alcchol Ads off L. A, Bus Benches

I am deeply troubled by aloohol-ads on public property. With the cost of alcoho!l inL.A Cousty estimated to be $10.8
billion anmually, the oity should not be a partuer in promoting alechol.

The 1..A. Depattment of Public Heelth recently recommended that "reducing aleohol advertising in public spaces and in
atens cornmonty seen by minors,” would help discourage underage drinking, Yet the proposed 10-year bus bench contract
with Martin Outdoor Media LL.C, inexplicably allows the company to place alcchol ads on public propesty.

The research is olear: the more aloohol advertiserents young people sce, the mese likely they are to drink and drink to
excess, Restricting youth expostre to aleoho! advertising has smportant benefits, including reducing youth drinking and
bings drinking. Currently the L.A. MTA doss not allow aleohol advertising on its buses, frains and other transit facilities, [
respectfully urge you to adopt this wiss polioy and not approve the Martin Outdoor Media contract until en emendment is
added to not allow aleohol eds on city-owned bus benches,

Thank you.
Sincerely,

Alan Richards
3745 S Grand Ave
Los Angeles, CA, 90007



BE/c/2011 18:15 (41%)456-8491 To: (415)456-03491 [ 1/1

To! Los Angeles
From: Mergarite Lopez
Subi: Keep Alechol Ads off L. A. Bus Benches

I arn deeply troubled by aleoholrads on public property. With the cost of alechol in LA County estimated to be $10.8
billion armually, the eity should not be a partner in promoting alcohal.

The LA, Department of Public Health recently recommended that "redueing sleohol advertising in public spaces and in
arens commonly seen by minors," would help discourage underage drinking. Vet the proposed 10-year bus bench contract
with Martin Outdoor Media LLC, inexplicably allows the company to place alochel ads on public property.

The research i3 clear; the more alcohol advertisements young pecple see, the more likely they are to drink and dork to
exoess, Restricting youth exposure to alechol advertising hes important benefits, including raducing youth drinking end
binge drinking. Currently the LA, MTA does not aliow aloohol edvertlsing on its buses, trains and other transit facilities. 1
respactfully urge you to adopt this wise policy and not approve the Martin Cutdoor Medis contract until en amendment is
edded to not ellow alechol ads on city-owned bus benches,

Thartk you.
Sincerely,

Margarita Lopez
1024 N Maclay Ave
Sen Fernando, CA, 91340



Bl/6/2011  18:3d  (4150456-0491  Toy (415)456-2491

To! Los Angeles
From: Beverly Weatherill
Subf Keep Alcohol Ads off L. A, Bus Benches

Everywhere [ go now, I am seeing ads for aloohol.. the industry is immexsing our country in its products beoause they can
entice goverrznent with rmoney... please resist their tempting you to allow adds on bus and park benches..

L am deeply troubled by alcohol-ads on public property, With the cost of eleohol in L.A County estimeted to be $10.8
biflion ennually, the eity should not be & partner in promoting efechot,

The L.A. Department of Fublic Health recently recornmended that "reducing alcohol advertising in public spaces and in
areas commorly seen by minors,” would help discourage underage drinking. Yet the proposed 10~year tus benich contract
with Mertin Outdoor Media LLC, inexplicably allows the company to place alechol ads on public property.

The research is clear: the mors aleoho] advertisements voung people see, the more likely they are to diink end drink to
exoess, Restricting youth exposure 1o alcohol advertising hes important benefits, including reducing youth drinking and
binge drinldng. Currently the L.A. MTA does not allow aloohol advertising o its buses, trains and other transit fcilities. |
regpectfifly nrge you to adopt this wise policy and not approve the Martin Outdoor Media contract wntil an amendment iz
added to not allow aloohol ads on city-owned bus benches.

Thank you.
Sincerely,

Beverly Weatherill
1239 E Lomita Ave
Orange, CA, 92867

b 1/1



W/6/2811 18:44  (415)456-0451  To: (4153456-0491 0ot

To Los Angeles

From: Philip Raider

Subi: Keep Aleohol Ads off L. A, Bus Benches
This is & really stipid ideal

1 am deeply troubled by aicohot-eds on public property, With the cost of aleohol in L. A County estimated to be $10.8
billion annually, the edty should not be a partnier in promoting elechol,

The L.A, Department of Public Health recently recommmended that "reducing alcohol advertising in public spaces and in
areas cornmonly seen by mmisors,” would help discourage underage drirking. Yet the proposed 10-year bus benich contract
with Martinn Onidoer Media LLC, inexplicably allows the compeny to place alcohol ads on public property.

The research is oleny: the more alcohol advertisements young people see, the more likely they are 1o drink and drink to
exeess. Restrioting vouth exposure 1o eleohol advertising hes important benefits, including reducing vouth drinking end
binge didnking, Currently the L..A. MTA does not allow aleohol advertising on its tusss, trains and other transit facilitiss, I
respectfully urge you to adopt this wise polioy and not approve the Martin Outdoor Media contsaot unit] an smendment is

added to not altow alechol ads on city~owned b benches,

Thank you,
Sincerely,

Fhilip Raider
620 5th Ave
Venice, CA, 50291



f5/6/2811  17:24  (415)456-8491 To: (415)456-0491 D1/t

To! Los Angeles
From: Dr, David Allan, D.C,
Subi Keep Aleohol Ads off L. A, Bus Benches

Advertising results in shaping our minds to make decigions both sonscionaly and mmoonscionsly. Especially for our young
children and young adults, let's find another way to bring money to our city that brings a pesitive, safe message fo our
community

Thenk you,
Sincerely,

Dr. David Alian, D.C.
PO Box 25692
L.os Angeles, CA, 90025



/6/2@11 17:45  (4153456-0491  To: (4153456-8491 O 4/1

To! Los Angeles
From: Kevin Ashworth
Subj: Keep Aleohol Ads off L. A. Bus Benches

Please keep aloolwl ads off LA bus benches.
I am troubled by slecohol -ads on public property. The oity should not be a partner in promoting eleohel,

The L.A. Depertment of Public Health recently recommended that "raducing aleohol advertising in public spaces and in
#reas commmonly seen by minors," wonld help discourage underage drinking. Yet the proposed 10~-year bus berich contract
with Martin Outdoor Media LLC, inexplicably allows the company to place alechol ads on public property.

The research is clear: the more alcohol advertisements young people see, the more likely they are to drink and drink to
excess, Restrioting youth exposurs 1o alechol advertising has impostant benefits, including reducing youth drinking end
binge drinldne, Currently the LA, MTA does not allow alcohol advertising on ifs buses, treins end other trensit facilities. [
respeetfully urge you to adopt this wise policy and notapprove the Martin Outdoor Media contract unti! an amendment is
added to not allow aloohol ads on city-owned bus benches.

Thank you,
Sincerely,

Kevin Ashworth
5937 Wiiloughby Ave Apt 3
Los Angeles, CA, 90038



LB/6/2011  17:44  (B18)837-2271 To: (415)456-0491

To! Los Angeles
From: Ruben Rodriguez
Subi: Ben Aleohol Ads on L.A, Bus Benches

The City of Los Angeles has a responaibility to look out for the health and safety of all it's resident, especially the young
people that are more easily influeniced by edvertiserments. The city has the responsibility and the right to prohibit liquor
advertising on public property,

I am deeply troubled by alcchol-ads on public property, With the cost of eloohol in L.A County estimaged to be $10.8
billion anmsally, the city should not be a partmer in promoting aleohaol.

The L.A. Department of Public Health recently recornmended that “reducing alcohol advertising in public spaces and in
avcas commonly seen by minors,” would help discourage underage drinking, Yet the proposed 10-year bus bench contract
with Maxtin Outdoor Media LLC, inexpticably allows the company to place alcoho! ads on publie property. Do not allow
this,

The research iz cleas: the more alcohol advertisernents young people see, the more likely they are to drink and drink to
exocess. Restricting youth exposure to alochol advertizing has important benefits, inoluding reducing youth drinking and
binge drinking. Crurently the L.A. MTA does not allow aleohol advertising on its buses, trains and other transit facilities. I
respactfully urge vou to adopt this wise policy and not epprove the Martin Outdoor Media confract until an amendment is
added to not elfow alcohol ads on city-owned bus benches, .

Thank you,

This is about trying to save lives, not making mamey.
Sineerely,

Ruben Rodriguez

Exeeutive Director

Pusblo v Salud, Ino,

1024 N Maclay Ave Ste M-13
San Fernando, CA, 91340

012
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To! Los Angeles
Fromn Jim Doeppers
Subi: Ben Alcohol Ads on LA, Bus Benches

I'am deeply troubled by alcohol-ads on public property. With the cost of aloohol in L.A Courtty estirmated to be $10.8
billion anmually, the city shonld net be a partner in premoting alochol.

The L.A, Depariment of Public Heaith recently recommended thet "reducing aleohol advertising in public spaces and in
arens commonly seen by minors,” would help dlscourage undsrage drinking, Vet the proposed 10-vear bus bench contyact
with Martin Outdoor Media LLC, inexplicably aliows the company to place alcohol ads on public property.

The research is clear: the more alochol advertisements young people see, the more likely they are to drink and drnk to
excess. Restricting youth exposure to aleohol advertising hes importent benefits, including reducing youth drinking end
binge drinking, Cumrently the L.A. MTA does not sllow alcohol advertising on its buses, trains and other transit facilities, 1
respeetfully urge vou o edopt this wise policy and not epprove the Martin Outdoor Medie contrect until en emendment is
added to not aliow elcohol ads on city-owned bugs benches,

Thank you.
Sincerely,

Hrn Doeppers
259 Richardson Dr
Miil Valley, CA, 94941
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Tot Los Angeles
From: Jorge Castilto
Subi: Ban Aleohol Ads on L.A, Bus Benches

1am deeply ttoubled by alcohel-ads on public property. Dining these times when there is a lack of services to treat alcohol
related harms, which & Marin Institute study estimated at a vatastrophic $10.8 billion annuaily in LA, the city should not
be a partner in promoting aleohol.

Local government hes the moral and constitutional right to ben aleohol ads on public property. This vear, the L A,
Department of Public Health recormrnended in a report titled Reducing Alcohol Related Hanms in Los Angeles Cournty, that
"reducing alcohol advertising in public spaces and in areas commmonly seen by minors,” would help discourage vndexage
drinking. Yet the proposed 10 year bus bench contract with Martin Outdoor Media LLC, negligently aliows ther to place
aleohol ads on public property.

The ressarch is cleat: the more afoohol advertisements young people see, the more likely they are to duink and deink to
exoess, Restticting aleohol advertising hes tremendous benefits, potentlally redusing levels of youth drinking and binge
drinking, Cusrently the L A. MTA does not allew alcchol advertising on its buses, traing and other transit facilities, We
rezpeotfully nrge you to adopt this wise palicy and not approve the Martin Outdoor Media contract vmtil an amendment is
added to banany aleohol ads on city-owned bus benches.

Sincerely,

Jorge Casiillo
24 Belveders St
San Rafhel, CA, 94901
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Tor Los Angeles
From; Carol Isala Montoya
Subys Ben Alcohol Ads on L.A. Bus Benches

I am deeply troubled by alocholads on public property. With the cost of alcohol inL.A County estimmated to be $10.8
billion annually, the city showld not be a partner in prormoting alochol.

The L.A, Department of Public Health recently recommended that "reducing slcohol advertising in public speces and in
arees cormmonly seen by minors,” would help discourage underage drinking, Yet the proposed 10-vear bus bench contract
with Martin Outdoor Media LLC, inexplicably allows the sompany to place alcchol ads on public property.

The researchs clear: the more aloohol advertisements young people see, the more likely they are to drink and drink to
exeess. Restricting youth exposure o aleohol advertising has important benefits, including reducing youth drinking and
binge drinking, Currently the L.A. MTA does not allow aleohol advertising on its buses, trains and other transit facitities, 1
respectfully wge you to adopt this wise policy and not epprove the Martin Outdoor Media contract until en amendment is
added to not allow aleohol ads on city-owned bus benches,

Tharnk you.
Sincerely.

Carcl Isaia Montoya
3952 Tano St
Chino, CA, 91710
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To: Los Angeles
From: Luis LoZano
Subf: Ban Alcohol Ads on L.A. Bus Benches

Just because we ate in a financial crisis is not tirne to end polivies that work and thet alzo save meney inhealth, crime and
other costs.

I am deeply troubled by alechol-ads on public property, Withthe cost of alechol in L. A County estimated to be $10.8
billion annuelly, the city should not be a pariner in promoting etechol.

The L.A. Department of Public Health recently recommended that "yeducing alcohol advertising in public spaces and in
argas corrmrionly seen by minors,” would helﬁ: discourage underage drinking. Yet the proposed $0-year bug benoh contract
with Martin Outdoor Media LLC, inexplicably allows the compeany to place alechol ads on public proparty.

The reseasch is clear; the more aleohol advertisements young people see, the more likely they are to drink and deink to
excess, Restricting youth exposure fo aleohol advertising hes important benefits, including reducing youth drinking end
binge drinking. Currently the L.A. MTA does not allow alcohol advertising on its buses, trains and other transit facilities, T
respactiully urge you to adopt this wise policy and not approve the Martin Outdoor Media contract wnti! a1 amendment is

added to not aliow alcohol ads on city~owned bus berches.

Thank you,
Sincetely,

-

Lufs Lozano
225 Pomona Ave Apt 3
Long Beach, CA, 90803
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To Los Angeles
From: Joanne Lambert, Lake Forest
Subi: Ben Aleohoe! Ads on L.A. Bus Benches

Az a clinical rurse specialist in cornmunity & child mental health, a youth rménister and co-chair of a ATOD prevention
conlition in Orange County I want to call your attention to the problerns associated with aloohol. Advertising on public bus
benches is a medla ploy to hook young people when they are most innocent and vulnerable to identify with aleohiol, Seeing
the bizatre rate of DU and deaths due to DU leads me to plea for your support and cooperation to not allow alechol
advertlsing in this way,

1 ami deeply toubled by aicohol-ads on public property. With the cost of alcoho! in L. A Connty estimated to be $10.8
biilion anmually, the city should not be & partrier in promoting alcohol.

The L.A. Department of Public Health recently recommended that "reducing aleohol advertising in public spaces andin
aress cormonly seen by minors,” would help discourags underage drinking, Yet the proposed 10-vear bus bench contract
with Mertin Quidoor Media LLC, inexplicably allows the company fo place aleohol ads on public property.

The research is clear: the more sleohol advertisements young people sae, the more likely they are to drink and drink to
excess. Restrioting youth exposure to aloohol advestising has important benefits, including reducing youth denlking and
binge drinking. Cuerently the L.A, MTA does not alfow alcohol advertising on its busss, trains and other transit facilities, T
respectiully wge vou to adopt this wise polioy and not approve the Meartin Outdoor Media contract until an amendment is
edded to not eilow aloohol ads on city-owned bus benches,

Thank you

Sincerely,

Joarme Lambert, Lake Forest

Director of Confirmation & Youth Ministry
Santiago de Compostele Catholic Church
21682 Lake Forest Dr

Lake Forest, CA, 92630
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Tor 1.os Angeles
From: Henry Valles
Subl Ban Alcohol Ads on LA, Bus Benches

To whom it may concerrt
as advocates for current and future (18 year olds) voters I strongly suggest that you vote in the interest of our teens.

I am deeply troubled by aleohol-ads on public property, With the cost of aloohol in L.A County estimated to be §10.8
bitlion annuelly, the city should not be a partner in promoting alechol.

The L. A. Department of Public Health recently recornmended that "reducing alcohol adverfising in public spaces and in
areas comenorly seen by minoss," would help disconrage mnderage drinking. Yet the proposed 10-year bus berich contract
with Mertin Outdoor Medie LLC, inexplicably aliows the company to place elooho! ads on public property.

The research is ¢lear: the more aleohol advertisements young people see, the more likely they are to drink and diink to
excess. Restrioting youth exposure to alcchol advertising has important benefits, including reducing youth diinking end
binge drinking. Currently the L.A. MTA. does not allow alcohol advertising on its buses, trains and other fransit facilities. I
regpecifilly nrpe you to adopt this wise polioy and not approve the Martin Outdoor Media contract until an amendment is
added to not allow alcchol ads on city-owned bus benches,

Thank you,
Sincerely,

Henry Valles
PO Box R13
Crestline, CA, 92325
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To: Los Angeles
From: michael Greentes
Subj: Ben Alcchol Ads on L.A. Bus Benches

I am deeply troubled by aleohol-ads on public property. With the cost of alecohol in L. A County estimeted to be $10.8
biilion anmually, the city should not be a partier in promoting alcohol,

The L.A. Department of Public Health recently recommended that "reducing eteohol advertising in public speces and in
areas cormonty seen by minors," would help discourage underage drinking, Vet the proposed 10-year bus bench coniract
with Martin Outdoor Media LLC, inexplicably allows the company to place alcohel ads on public property.

"The research.is clear: the more alcohol advertisernents yourg people see, the more likely they are to drink and drink to
exeess, Restricting vouth exposure to alcohol advertising has important benefits, including reducing youth duinking end
bings diinking. Currensdy the L.A. MTA does not aliow aleohol advertising on its buses, trains and other transit facilities, |
respectfitly urge vou to adopt this wise policy and not approve the Martin Outdoor Media contract until an emendment is
added to not allow elcohol ads on cify-owned bus benches,

Thank you.

Sincerely,

miichael Greenlee
1700 McHemy Village Way
Modasto, CA, 95350
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To: Los Angeles

From: john martinez, john

Subi: Ban Alcohof Ads on LA, Bus Benches
QUIT PUSHING ADDICTION!

I am deeply troubled by aleohot-ads on public property, Withithe cost of aleohol in L.A County estimated fo be $10.8
billion annually, the oity should not be a partner in promoting eleohol.

The L.A. Department of Public Health recently recommended that "reducing afoohol advertising in public spaces and in
#xeag cormmonlty seen by minozs," would help dizcourage uniderage drinking. Yet the proposed 10-year bus bench contract
with Martin Gutdoor Media LLC, inexpiicably allows the company to place alochol ads on public propesty,

The research is clear: the mote aleohol advertisements voung people sae, the more likely they are to drink and deink to
sxoess, Restricting youth expostre to eleohol advertising has importent benefits, including reducing youth drinking and
binge drinking. Currently the L.A. MTA does not allow alcohol advartising on ifs buses, trains and other transit facilities, I
respectfuily wrge you to adopt this wise policy and not approve the Martin Outdoor Media contract until an smendment is
addsd to not allow alochol ads on city~owned bus benches.

Thank vou.
Sincerely,

john martinez, john
323N Soto 5t
Log Angeles, CA, 90033
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To: Los Angeles
From: Janice Newton
Subi: Ben Alcohol Ads on L.A. Bus Benches

I am deeply trovbled by alcchol-ads on public property. With the cost of alcohol in L. A Ceunty estimmated to be $10.8
billion armually, the city should not be a partner in promoting alcohol.

The L.A. Depattment of Public Health yecently recommended thet "reducing efcohol advertising in public spaces and in
atees commonly seen by minors,” would help discourage underage drinking, Yet the proposed 10-vear bus bench contract
with Martin Outdoor Media LLC, inexplicably allows ti:e company to place zloohol ads on public property.

‘The research is clear: the more alochol advertisements young people aee, the miare likely they are to drink and drink to
exoess, Restrieting youth exposire to aleohol advertising has important benefits, ineluding reducing youth deinking and
binge drinking, Currently the L.A, MTA does not allow aloohol advertising on its tuses, trains and other transit facilities, I
tespectfully urge you 1o sdopt this wise policy and not approve the Martin Outdoor Media contract until an emendment is
edded to not allow aloohol ads on city-owned bus benches,

Thank you,
Sincerely,

Janice Newton
1144 Avturmmwood Ln
El Dogado Hills, CA, 95762
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To; Los Angeles
From: Pamele Lichtenwalner
Subj: Ban Aloohol Ads on L.A, Bus Benches

I zrn & teacher, recently teacking middle-schocl and high~sohool special education;, and am well awere of the abuse of
alochol among wnder-aged youth,

Please stop this constent assauit of aleohol advertising on our youth, They use public transportetion to get to and from
school and events,

T amn deeply troubled by alechol-ads on public property. With the cost of aleohol in L.A County estimated to be $10.8
billion annually, the city should not be a partner in promoting alcohel,

The L.A, Department of Publio Health recently recommended that "reducing elcohol advertidng in public spaces and in
arees commonly seen by minors," would help discourage underage drinking, Vet the proposed 10-year bus bench contract
with Mertin Outdoor Media LLC, inexplicably allows the company to place alechol ads on public property.

The research is clear; the more aloohol advertisements young pecple see, the more likely they are to drink and drink to
excess. Restricting youth exposure to alcohol advertising has important benefits, including reducing yonuth drinking and
bings drinking, Currenily the L.A. MTA doss not allow aleohol advertising on its buses, trains and other transit facitities, T
respeetfully urge you to adopt this wise policy and not approve the Martin Outdoor Media congract until en amendment is
added to not allow alechol ads on city-owned bus benches,

Thank you.

Pleass,
Sincerely,

Pamela Lichienwalner
PO Bow 473
Stinsen Beach, CA, 94970
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Tor Los Angeles
From: Bert Saavedra

Suby: Keep Alochol Ads off L. A, Bus Benches

Flease do not place ads on stieet benchs...aren't billboards and Hghted building ads enough? Our city witl begin to look like
Las Vegas, S8eoul,or same less than desirable oity. Enongh i enought!

Tam deeply troubled by elcohel-ads on public property, With the cost of alcohol in L.A County estimated to be $10.8
biiiion ennuelly, the ity should not be a partner in. promoting alechol.

The L.A. Department of Public Health recently recorrunended that "reducing aleohol advertising in public spaces and in
areas oomnrrorly seen by minors,” would help disoonrage inderage drinking. Yet the propesed 10-year bus bench contract
with Martin Outdoor Media LLC, inexplicably allows the compeny to place alcohol ads on public property,

The teseerch is clear; the more aleohol adverfisements young peopls see, the more likely they are to deink and deink to
excess, Restricting youth exposure to aloohol advertising hes important benefits, Including reducing youth drinking and
hirge drinldng, Custently the L. A MTA. does not ailow alcohol advertising on its buses, trains and other transit facilities. [
respectfully urge you to adopt this wise policy and not approve the Martin Outdoor Media contract wntit an amendment is
added to not allow alcohol ads on city-owned bus benches.

Thank voy,
I hope you hear this message and do the right thing.

Sincerely,

Bert Spavedia
14890 Jerernie St
Baldwin Park, CA, 91706
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To! L.os Angeles
From: Michael Scippa
Suby: Keep Aleochol Ads off L.A, Bus Benches

Please do your job aﬁdpmtect the health and safety of L.A. residents and visitors,

1 am deeply troubled by aleohol-ads on public property. With the cost of eleohol in LA Courty estimated to be $10.8
bitlion antuzally, the city should not be & pastner in promoting alechol.

The L. A. Departnent of Public Health recently recommended that "reducing alocho! advertising in public spaces and in
areas comrnaonty seen by minors,” would help discourage underage drinking. Yet the proposed !0-year bus benich contract
with Martin Outdoor Media LLC, inexplicably allows the cortipany to place aleohol ads on public property.

The research is clear: the more aleohol advertisements young peopte see, the more likely they are to drink and drink to
excess. Restricting youth exposure to aleohol advertising has important tenefits, ineluding reducing youth drinking and
binge deinking, Currently the L.A. MTA does not altow aleoho! advertising on its tuses, treins and other transit facilities, 1
respectiully urge you to adopt this wize policy and not approve the Martin Outdoor Media contract until an amendment is

added to not allow alcohol ads ont city-owned bus benches.
Onee again, please do your job and protect the health and safety of L A, residents and visitors.

Thenk you,
Sincerely,

Michael Scippa
PO Box 412
Tiburen, CA, 94920
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To! Los Angeles
From: Meredyth Reinhard
Subj: Keep Alechol Ads off 1. A, Bus Benches

1 arn deeply troubled by aloohol-ads on public property. With the cost of aloohol in L.A County estimated to be $10.8
billion annuglly, the oity should not be a partrer in prometing aleohol.

The L.A, Department of Public Health recently recommended that "reducing eleohol advertising in public spaces and in
erees commonly seen by minors,” would help discowrege underage drinking. Yet the proposed 10-year bus bench contract
with Martin CGutdoor Media LLC, inexplicably aliows the cornpany to place alechol ads on public property.

The research is clear: the more 2lochol advertiserments young people see, the moze likely they ave to Grink and drink to
excess. Restricting youth exposure to aleohol advertising has important benefits, inciuding redusing youth dunking and
binge diinking, Currently the L.A. MTA does not allow aleohol advertising on its buses, trains end other transit facilities. I
respectfully vrge you to adopt this wise polioy and not approve the Martin Outdoor Media conirect until en emendment is
edded to not allow aleohol ads on sity-owned bus benches,

Tharnlk you
Sincerely,

Meredyth Reinhard
PO Box 154
Redwood Valley, CA, 95470
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To: Los Angeles
From: Jeent Bushnell
Sub: Keep Aleohel Ads off L A, Bus Benches

1 am deeply tronbled by alcohol«ads on publo property, With the cost of aleohol in LA County estimated to be $10.8
billion annually, the city should not be a partrer in promoting aleohol.

The L.A. Department of Public Health recently recommended that "reducing aleohol edvertidng in public speces and in
arcas commonly seent by minors," would help discourags underage drinking. Yet the proposed 10-vear bus bench coniract
with Martin Outdoor Media LLC, inexplicably allews the company to place slechol ads on public property.

The research is clear: the more alcohol advertisemnents young people see, the mioze likely they are to donk and drink to
excess, Restricting youth exposure 1o aleohol advertising has impostant benefits, including reducing vouth drinking end
binge drinking. Currently the L.A. MTA does not allow atcohol advertising on its buses, trains and other transit fecilities, 1
respeotfully urge you to adopt this wise poliey and not approve the Martin Cutdoor Media contrect until an amendment is
added to not allow eloohol ads on eity-owned bus benches.

Thank you.

Ag amother of three and grandmother of one [ hope you will prohibit eleohol ads on public property,
Sincerely,

Jean Bushnell
10348 Eastborne Ave
Los Angeles, CA, 50024
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To Los Angeles
From: Cayla MeDowell
subj: Keep Aleohol Ads off LA, Bus Benches

I am deeply troubled by aleohol-ads on public property. With the cost of aleohol in LA County estimnated fo be $10.8
billion annually, the city should not be a parimer in promoting alcohol

The L.A, Department of Public Heelth recently recommended thet "reducing aleohol advsrilsing in public speces endin
areas commonty seen by minors," would help discourege underege drinking, Yet the proposed 10-vear bus bench contract
with Martin Qutdoor Media LLC, inexplicably ailows the comaipany to place sloohol ads on public property.

The research is clear: the more aloohol advertisements young people see, the more likely they are to drirk and drink 1o
excess, Restricting youth expostrs to alechol advertising has important benefits, ineluding reducing youth drinking end
binge deinking, Curently the L.A. MTA doss not allow aleohol advertising on 1ts buses, trains and other transit facilities. I
respectfully urge you to adopt this wise policy and not approve the Martin Outdoor Media contract until an amendment {s
addzd to not ellow aleohol ads on city-owned bus benches,

Thank you.
Sincerely,

Gayla McDowell
2005 W Culver Ave Apt 16
Crange, CA, 92868
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To: Los Angsles
From; Chiis Ford, Esq.
Subf: Keep Alcohol Ads off L. A. Bus Benches

I think we should live in a world in which we do not have to be inundated with marketing from every angle. How about
installing bus benches with ... NO advertising? If you just can't get the money-stars out of your eyes, then please see the
further message below:

I am deeply troubled by aleohol-ads on public property. With the cost of elcohol in L.A County estimaied to be $10.8
billion anmially, the city should not be a partner in promoting alcohiol.

The L.A. Depariment of Public Health recently recommended that "reducing alcohol adverfising int public spaces and in
areas commonly seent by minors,” would help discourage underage drinking, Yet the proposed 10-year bus bench contract
with Mertin Outdoor Media LLC, inexplicably allows the compeny to place elechol ads on publie property.

The research is clea: the more alcohol advertisements young people see, the mors likely thay ave to drink end diink to
egxoess, Restricting youth exposure to alochol advertieing has important benefits, including redncing youth drinking and
binge drinking. Currently the L A. MTA does not allow alechol advertising on its buses, trains and other trangit facilities. [
Tespeatfully urge you to adopt this wise policy and nlot approve the Martin Outdoor Media contract until an emendrment is
edded 1o not allow alcohol ads on city-owned bus benches,

Thank you,
Sincerely,

Chris Ford, Esq.

Chris Ford

3435 Wilshire Blvd Ste 2500
Los Angeles, CA, 90010
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¥ To! Los Angeles
From; chris ven hook

Subji: Keep Aloohol Ads off L, A. Bus Benches

1 ar deeply troubled by alochol-ads on public property. With the cost of alcehol in LA County estimmated to be $10.8
billion anmually, the city shonid not be a pariner in promoting aleohol.

The L.A. Department of Publio Health recently recommmended thet “reducing aleohol advertising in public spaces and in
areas commonly seen by minogs,” would help discourege underage drinking, Yet the proposed 10-year bus bench contract
with Martin Outdoor Media LL.C, inexplicably allows the company to place elcchol ads on public property.

The tesearch ig clear: the more aleohol advertisements young people see, the more likely they are to drink and drink to
excess, Restricting youth exposure to aleohol advertising has important benefits, including reducing youth drinking end
binge drinking, Currently the L.A, MTA does not allow aleohol advertising on its buses, trains and other transit facilities, 1
respectfully urge vou to adopt this wise policy and not approve the Martin Outdoor Media contract until an emendment s
added to not ellow aleohol ads on city-owned bus benches,

Thank you,

Sincerely,

chris van hook
337 Via de la Paz
Peolfic Palisades, CA, 90272
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oy 1O Los Angeles
& From: Robert Aronson
Subd: Please Don't Allow Aleohol Ads on Bus Benches

The last thing we need is more alcohol advertisernents, and I hope my government understands that public property shonld
never be the site of alcohol ads. No pedesirian has ever been killed by a oigarette smoker, bot rmany have heen killed by
drunk deivers, Cigaretie advertisements are not permitted. The basis for rejecting atcohol edvertisements should be even
stronger, The city should not be promoting aleohot.

Even owr own Department of Public Health hag found that "reducing alcohol advertising in public spaces and in areag
sommonly seen by miners," and would help discourage uniderage drinking. The MTA. doesn't allow alcohol ads,

Please do the right thing; help reduce exposure to eleohol advertising, and include this provision in the contract with Mertin
Outdoor Media for city-owned bus benches.

Thank vou for considering my opinion,
Sincerely,

Robert Aronson
1215 Appleton Way
Verice, CA, 90291
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To! Los Angeles
From: Zenon Marko
Subf: Keep Aleohol Ads off L. A. Bus Benches

I am deeply troubled by aloohol-ads on public property, With the cost of aloohol in LA County estirnated to be $10.8
Pillion ennually, the oity should not be a partrer in promoting sleohal.

The L. A, Depertment of Public Health recently recommended thet "reducing aleohol edvertising in public spaces and in
areas commonty seen by minors,” would help discourage underage drinking. Yet the proposed 10-year bus bench contract
with Martin Outdoor Media LLC, inexplicably allows the company to place alechol ads on public property.

The resgarch iz clear: the more slcohol advertisements young peopls see, the more likely thay are to drirk and drirk o
excess. Restricting youth exposure to elechol edvertising has important benefits, including reducing youth deinking end
binge drinking. Currently the L.A. MTA does not altow alecho! advertising on its buses, trains and other fransit facilities, I
respectfully urge you to edopt this wise policy and not approve the Martin Outdoor Media contract untit en amendment is
edded to not ellow aleohol ads on sity-owned bus banches,

Thank you.
Sineerely,

Zenon Matka
202E 6th St Apt 11
New York, NY, 10003
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To! Log Angeles
From: Marsghe Lyon
Subj: Keep Aleohol Ads of L. A, Bus Benches

I am deeply troubled by alcohol-ads on public property. With the cost of alcohol in L A County estimated to be $10.8
billion annuaily, the city should not be & partner in promoting aleohol.

The L.A, Department of Public Health recently recommended thet "reducing eleohol advertising in public spaces and in
excas commonly ssen by minors," would help dscourags underege dednking. Yet the proposed 10-year bus bench contract
with Marfin Qutdoor Media LLC, inexplicably allows the company fo place alcchol ads on public property.

The reseasch is clear: the more alcohol advertisernents young people see, the more likely they are to drink and drink to
excess, Restricting vouth exposire to eleohol adveriising has importent benefits, including reducing youth drinking and
bings deinking. Currently the L.A, MTA does not allow aleohol advertising on iis buses, trains and other transit faciliiies, 1
respectiuily urge you o adopt this wise palicy end not approve the Mestin Outdoor Media contract until en amendment is
added fo not aliow aleohol ads on clty-ownead bus benches,

Thank you.

Sinoerely,

Margha Lyon
1712 Betvy St
San Diego, CA, 92110
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To: Los Angeles
From: mMicheel Culhisne
Subi: Keep Alcohol Ads off L. A, Bus Benches

l'am apposed to having aleokol rdvertisernents on billhoards anywhere in los angeles, The research is dlear: the more
alochol advertiserments young pecple see, the mmore likely they are to drink and dink to excess. [have 2 boys and this is
importent o me, Please vote against it,

1 amn deeply troubled by alcohol-ads on public property. Withthe cost of aleohol In L, A County estimated to be $10.8
billion anmsally, the ity should not be a partner in promoting alcohol.

The L. A. Departruent of Public Health recently recommended that "reducing alcchol advertising in public spaces and in
arees commonly seen by minors,” would help discourage underage drinking. Yet the proposed 10-year bus bench contract
with Mertin Outdoor Medie L1.C, inexplicably allows the company to place aleohol ads on public property,

The research is clear; the more aleohol advertisements voung people see, the more likely they are to diink and drink to
exgess. Restricting youth exposire to atcohol advertising has tmportant benefits, including reducing youth drirking and
binge drinking. Curently the L.A. MTA. does not allow alcohol advestising on its buses, traing and other transit facilities. [
respectfully mmgs you to adopt this wise policy and not approve the Martin Outdoor Media contraet wntil an amendment is
added to not allow eleohol ads on eity-cwned bus benches.

Thank you,
Sincerely,

mMichael Cthane
4439 Saint Clair Ave
Smdio City, CA, 51604



16:84  (4153456-8491 To: {4153456-0491 : 0O 1/1

To! Los Angeles
From: David Rosenstein
Subi: Keep Aleohol Ads off 1. A. Bus Benches

I understand that the city needs the money however promoting aloohol to children via bus berches is & terrible idea.

L am deeply troubled by elcohol-ads on public property, Withthe cost of aleohol in L.A County estimated to bs §10.8
billion annually, the eity should not be a partner in promoting aleohol,

The L.A. Department of Public Health recently resornmended that "reducing aleohol advertising in public spaces and in
ateas cornmonly seen by minors,” would help disconrage underage drinking. Yet the proposed 10-year bus bench contract
with Martin Outdoor Media LLC, inexpiicably slows the company to place atcohol ads on public property.

The research is clear: the mote alcohol advertiserments voung people sae, the more likely they are to drink and denk to
exoess, Restricting youth exposure to aleohol advertising has fmportent benefits, including reducing vouth drinking end
binge diinking, Currently the L.A. MTA doss not allow eleohol advertising on its buses, trains and other transit facilities, I
respeotfilly urge you to adopt this wise policy and not approve the Martin Outdoor Media contract until an arnendment is
added to not allow alechol ade on city-owned bus benches.

Thenk you,

Thanks you for your attention to this important matter,
Sincerely,

David Rosenstein
302 Amalfi Dr
Santa Monica, CA, 90402
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To: Los Angeles
From; Charles Brink
Subi: Keep Aleohol Ads off LA, Bus Benches

1 am deeply troubled by alcohol-ads on public property. With the cest of aloohol in L. A County estimated to be $10.8
biflion annually, the oity should not be a partner in promoting alschol.

The L.A. Department of Public Health recently recommended thet "reducing eicohol advertising in public spaces and in
arees commonly seen by minors,” would help discourege underage drinking. Vet the proposed 19-year bus beneh contract
with Maztin Cutdoor Media LLC, inexplicably allows the company to place alcchol ads on public property.

The research is clear: the more aleohol advertisernents young peopls see, the rziore likely they are to drink and drink to
excess, Restricting youth exposuee fo aleohol advertising has importent benefits, including reducing youth drinking and
binge drinking. Currently the L.A. MTA does not allow eloohol advertising on {ts buses, {rains and other transit facilitiss, 1
respectiully wge you to adopt this wise policy and not approve the Martin Cutdoor Media confract until en amendment is
edded to not allow sleohol ads on city-owned bus benches,

Thank you,

Stop all bus bench advertsing for dwgs end Alechol,
Sincerely,

Charles Biink
PO Box 9333
Van Nays, CA, 91409
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To: Lot Angeles
From: Sam MoCormick
Subi; Keep Aleohol Ads off L.A. Bus Benches

Will you make a positive decision for our youth? our country?

Lam deeply troubled by aleohol-ads on public property, With the cost of efcohol in L.A County estimated to be §10.8
billion antuelly, the city should not be & partner in promoting alechol,

The L.A. Department of Public Health recently recormmended that "reducing aleohol advertising in public spaces and in
areas cornmonty seen by minors,” would help discousage underage drinking. Yet the proposed 10-year bus bench contact
with Maztin Outdoor Media LLC, inexpiicably allows the company to place alcohol ads on public property.

The research is clear: the more aicohol advertisements voung people see, the more likely they are to drink and diink to
ercess, Restricting vouth exposure to alechol advertising hes importent benefits, including reducing vouth drinking and
binge drinking. Currently the L.A, MTA doss not ellow alcohol advertising on its buses, trains and other transit facilities. I
respectfully nrge you to adopt this wise policy and not approve the Martin Outdoor Media contract until an amendrment is

added to not allow alooho? ads on eity-owned bus benches.
Thenk vou,

Please constder this request.
Singerely,

Sam MoCormick
4337 Shamrock Way
Castro Valley, CA, 94546
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To: Los Angeles
From: Bearbare Broide
Subj: Keep Aleohol Ads off 1., A, Bus Benches in the Public Right-of Way

Ivrite as both a concermed citizen and as a public health professional. In the fleld of public health we seek to improve the
health of cormmmunities fhrough prevention and the promotion of eazly detection and treatrnent. We know that prevention is
the key to better heelth for individuals end communitiss. And, we also know that treatment is & very expensive road to
ravel AFTER an individual's health status is compromised.

iness artd disability as a result of elcohol abuge cost our society dearly and affects those from all walks of life. It is
estimated that the cost of aleohol in L. A. Courty alone is § 10.8 billion each year, Many of those batfling alcohel addiction
today began drinking while young and underage. 1t is tirne to irnplement actions to help to break that oycle. You can act
now to discourege undesege drinking by disellowing advertisements for aloohot to be placed on tus benches in Los

Angeles.

How fortunate it is thet you have an opportunity to meake a different in this public health effort and actin support of the
L.A. County's Public Health Dept. recorrmiendation that "reducing aleohol advertising int public epaces and in areas
cormmenly seen by minors,” would help discourage underage drinking. The dangers are clear and fortunately a teol to
disconrage underage drinking is in your hands. Yo can follow the jead already taken by the MTA. in barring such ads from
their vehicles and facilities,

Ths City should not allow aleohol advertisements to be displayed on public property. [wuge that chengss be mads to the
Martin Outdoor Media contract to halt the placement of alcohol adds on bus benches in the public right-of-way throughout

Log Angeles.

Thank vou for vour consideration,
Sincerely,

Berbara Brolde
2001 Maleolm Ave
Los Angeles, CA, 90025
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Tor Los Angeles
From: Virginia Connell
 Subj Keep Aloohol Ads off LA, Bus Benches

I am deeply troubled by alcohal-ads on public property. With the cost of alcohol in LA County estimated to be $10.8
billion arvmsally, the ity should not be a partner in promoting alechol.

The L.A. Department of Public Health recently recommended that "reducing alechol advertising in public spaces and in
areess commonty seen by minors," would help discourage underege drinking, Yet the proposed 10-yser bus bench contract
with Martin Qutdoor Media LLC, inexplicably allows the cormpany to place aleohol ads on publis property.

The research is clear: the more alcohol advertisersenta young people see, the more likely they are to drink and drink to
excess, Restrioting youth exposure to aleohol advertising has important benefits, including reducing vouth drinking and
bings drinking. Cutently the L.A. MTA does not aflow elechol advertising on its buses, trains and other transit facilities. I
respeotilly urge you to adogt this wise polioy and not approve the Martin Outdoor Media contreot until an amendment is
added to not allow eleohol ads on cify-owned bus benches,

Thank youn.
Sincerely,

Virginia Connell
2361 Calle Mimosa
Thousend Oaks, CA, 91360
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To! Los Angeles
From: Mr. & Mrs, Michael Metoalfe
Subyj: Kesp Aloohol Ads off L. A, Bus Renches

I amn deeply troubled by alochol-ads on public property. With the cost of alcohol in L. A County estimated to be $10.8
biflion anmually, the city should not be a partner in promoting aleohol,

The L.A. Department of Public Herith recently recommended thet "reducing aloohol advertising in public spaces and in
areas commonly seen by minors,” would help discourage underage drinking, Yet the proposed 10-year bus bench contraot
with Martin Outdoor Media LLC, inexplicably allows the company to place aleohcl ads on public property.

The research is clear: the more alcohol advertisements young people see, the more likely they are to drink and drink to
excess, Restricting youth exposure to alcohol advertising has important benefits, including redueing youth drinking end
binge drinldng, Currently the LA, MTA does not allow eleohol advertising on its buses, trains end other transit facitities. 1
respectfully urge vou to adopt this wise policy end not approve the Martin Outdoor Media contrect until an amendment is
added to not allow alcohol ads on eity-owned bus benches.

Thank you
Sincerely,

Mz, & Mrs, Michael Metcalfe
1421 Pandora Ave
Los Angeles, CA, 90024
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To: Los Angeles
From: Susen Gans
Subi: Keep Alechol Ads off L.A. Bus Benches

Tam deeply troubled by alochol-ads on public property. With the cost of aleohol in L.A County estimated to be $10.8
billion anmually, the city should not be a partner in promoting alcohol.

The L.A, Department of Public Health recenily recommended that "reducing alcohol advertising in public spaces and in
areas commonly seen by minors," would help discourage underage drinking, Yet the proposed 10-year bus bench contrect
with Martin Guidoor Media LLC, inexplicably allows the company to place alcchol ads on public property.

The research is clear: the more alcohol advertisemnents young people see, the more likely they are to drink and drink to
excess. Restricting youth exposure 1o alcohol advertising has impotfant beneﬁts, including reducing youth deinking and
binge drinking, Currently the L.A. MTA does not allow elcohol advertising on its buses, treins and other transit facilities, I
respectfully uege you to adopt this wise poliey and not approve the Martin Outdoor Media contreet until en eraendment is
added to not ellow aleohol ads on city-owned bus benchss,

Thank yon.
Sincerely,

Susart Gans
PO Box 900
Beverly Hills, CA, 90213
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To: Los Angeles
From; CVY BECK
Subj; Keep Alechol Ads off L. A, Bus Benches

Yon guys are trying the people’s patience with money-grabbing, vilgar activities, | belisve it is time fo knock it off.

1 em deegply troubled by alechol-ads on public property, With the cost of alechol in L.A County estimated to be $10.8
biltion anmuelly, the oity should not bs e partner in promoting slechol.

The L.A. Department of Public Health recently recommended that "reducing aleohol advertising in public spaces and in
areas comumionty seen by minors,” would help discourage underage drinking. Vet the proposed 10-year bus benck contract
with Martin Outdoor Media LLC, inexplicably allows the company to place alcohol ads onpublic property.

Theresearch s clear: the more aleoho] advertisements young people see, the more likely they are to drink and duink to
exoess, Restricting youth exposure to aleohol advertising hes important benefits, inciuding reducing youth drinking end
bings drinking, Currently the L.A. MTA does not ailow aleohol advertising on fts buses, trains and other transit facilities. [
respectfully vrge you to adopt this wise policy and not approve the Martin Outdoor Media contract unti] an amendment is
added to not allow alcohol ads on city-owned bus benches,

Thenk you.
1belleve that & 10-vear contract is excessive and maybe only a 2-yeesr contract would be doable,

Sincerely,

CV BECK :
1053 Elkgrove Ave Apt 1
Venice, CA, 30291
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To: Los Angeles
From: Michael Monegan
Subi: Keep Alechol Ads off L.A. Bus Benches

1 arm deeply troubled by aloohol-ads on public property. With the cost of alcohol in L A County estimated to be $10.8
billion anmmally, the city should not be a pastner in promoting aloohol.

The L.A. Department of Public Health recently recommended that "reducing aleohol advertising in public spaces and in
areas commonly seen by minors,” would help discourags underags drinking. Yet the proposed 10-year bus bench contract
with Martin Outdoor Media LLC, inexplicably allows the sompany to place alcohol ads on public property.

The research is clear: the more alcohol advertisements young people see, the more likely they are to drnk and drink to
excess, Restricting youth expostrs to aleohol advertising has important benefits, including reducing youth drinking and
binge drinking, Curtently the L.A. MTA does not aliow aleohol advertising on its buses, trains and other transit facitities, I
respectidlly urge you to adopt this wise policy and not approve the Mertin Outdoor Med{a contract untll an emendment is
added to not ellow alechol ads on city-owned bus benches,

Thank yor.

Sincerely,

Michae] Monagan
3341 Fay Ave
Culver City, Ca, 90232
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To Los Angeles
From: Beth Ann Thompson
Subj: Keep Aleohol Ads off L, A. Bus Benches

Teenagers have way 00 much pressure on them from advertising for things that are essentially harmfiil. Please don't
perpetrate this fravesty.

1 e deeply troubled by alochol-ads on public property. With the cost of eleohol in L.A County estimated to be $10.8
biilion ennually, the oity should not be & partner in promoting aleohol,

The L.A. Departmment of Public Health recently recormmended that “redusing alcohol advertising in public spaces and in
areas cornmonly seen by minors,” would help discourage nnderage drinking. Yet the proposed 10-year bus bench contract
with Mertin Cutdoor Media LLC, inexplicebly aliows the compeny to place alcohol eds on public property.

The reseatch is olears the mors aloohol advertisements young peopls ses, the more liksly they ere to drink and drink to
excess, Restricting youth exposure to aleohol advertising has important benefits, including reducing youth deinking and
binge drinldng. Cirently the L.A. MTA does not allow alcohol advertising on ite buses, traing and other transit facilities. |
respeotfilly 1rge you to adopt this wige policy and not approve the Martin Outdoor Media contract until an amendrment is
added to not allow aleohol ads on city-owned bug benches.

Thank you,
Sincerely,

Beth Ann Thompson
1545 San Francisco 5t
Redding, CA, 96001
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To Los Angeles
From, Derek Ryder
Subi: Kesp Aleohol Ads off L. A, Bus Benches

1 amn deeply troubled by alcohol-ads on public property. Withthe cost of aleohol in L.A County estirnated to be $10.8
billion anmually, the oity should not be a partner in promoting alcchol.

The L.A, Department of Public Health recently recommended that "reducing aleohol advertising in public spaces andin
areas commonty seen by minors," wouid help discourage underage drinking, Yet the proposed 19-yeer bus bench contract
with Martin Outdeor Media LLC, inexpiicably allows the company to place alechol ads on public property.

The research is clear: the more alcohol advestisements young people see, the more likely they are to drink and drink to
exoess, Restricting youth exposure to aleohol advertising has important benafits, ineluding reducing vouth drinking and
binge drinking. Currently the L.A. MTA. does not allow alcohol advertising on its buses, trains and other transft facilities, |
respectfully urge you to adopt this wise poliey end not epprove the Mertin Cutdoor Media contract until en emendment is
added to not allow alcohol ads on city-owned bus benchas,

Thank you.
Sincerely,

Derek Ryder
1617 Grafton St
Los Angeles, CA, 96026

M 1/1
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To: Log Angsles
Fromt: Carol Easton
Subi: Keep Alcohol Ads off 1. A, Bus Benches

With the cost of alcohol abuse in L.A County estimated to be $10.8 billion anmmally, the city should niot be a partner in
promoting alochol.

The L.A. Department of Public Health recently recommended that "reducing aleohol advertising in public spaces and in
arees commonly seen by minors,” would help discourage underage drinking. Yet the proposed 19-year bus bench contract
with Martin Outdoor Media LLC, inexplicably allows the company to place alechol ads on public property.

The research is clear: the more alochol advertisements young people see, the more likely they are to drink and drink to
excess, Restrieting youth exposure 1o alcohol advertising has important benefits, including reducing youth drinking and
binge drinking, Currently the L.A. MTA does not allow aleohol advertising on its buses, trains and other transit facitities, I
respectfully urge you to adopt this wise policy and not approve the Martin Outdoor Media contract until an amendment is
added to not ellow aleohol ads on efty-owned bus benehes.

Thank you,
Sincerely,

Carol Easton
525 Venice Way
Venice, CA, 90291
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To: Los Angeles
From: Gregory Wright
Subi: Keep Aleohol Ads off L.A. Bus Benches

1 am deeply troubled by alcohol-ads on public property. With the cost of alcohol in L..A County estimated to be $10.8
billion annually, the city should not be a partner in promoting alcohol,

The L.A. Depertment of Public Health recently recommended that "reducing alcohol advertising in public spaces and in
areas commonty seen by minors," would help discourage underage drinking. Yet the proposed 10-year bus beneh contract
with Martin Outdoor Media LLC, inexplicably allows the company to place alcohol ads on public property.

The research is clear: the more aloohol advertisernents young people ses, the more likely they are to drink and drink to
excess. Restricting youth exposure to aleohol advertising has impottant ‘ncneﬁts including reducing youth diinking and
binge drinking. Cusrently ths L.A, MTA does not allow aleohol advertising on {ts buses, trains and other transit facilities. I
respectfully urge you to edopt this wise policy end not epprove the Martin Outdoor Media contrect until en emendment is
added o not allow aleohol ads on city-owned bus benches.

Thank yor.,

SOME OF LOS ANGELES'S BUS BENCHES SHOULD PRESENT, NOT MORE OBNOXIOUS ADS, BUT FULL-
BENCH-BACK REPRODUCTIONS OF PANORAMIC ARTWORKS BY 1.OS ANGELES ARTISTS -- WORKS
NOMINATED AND SELECTED BY LOCAL COMMUNITY ARTS ORCGANIZATIONS AND THE CULTURAL
AFFAIRS DEPARTMENT.

Sineerely,

Gregory Wright
14161 Riverside Dr Uit 3
Shermen Ogks, CA, 91423
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I am deeply iroubled by alcohot-ads on public property. With the cost of alcohol in L.A County estimated to be §10.8
billion anmmally, the cify should not be a partner in promoting alcohol.

The L.A, Department of Public Health recently recommended that "redusing aicohol advertising in public speces and in
erees commonty seen by minors,” would help discourage underage drinking. Yet the proposed 10-year bus bench contract
with Martin Gutdoor Media LLC, inexplicably allows the sompany to place alechol ads on public property.

The research is clear: the more aleohol advertisernents young people see, the more likely they are to drink and drink to
éxoess, Resttioting vouth exposwre fo eleoho! advertising hes important benefits, ineluding reducing youth dinking and
binge drinking, Currently the L.A. MTA does not allow aleohol advertising on its buses, trains and other transit facilitiss. [
respectfully urge vou to adopt this wise poliey and not approve the Martin Outdoor Mediz contract until an emendment is
eddded to not allow elcohol ads on cify-owned bus benches,

Thank you
Sintcerely,

Marge Schultz
4592 Rosewood 7l
Riverside, CA, 92506
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To Los Angeles
From; Virginia Shabaik
Subi: Keep Aloohol Ads off 1. A, Bus Benches

I am deeply troubled by aleohol-ads on prblic property. With the oost of alechol in L A County estimated to be $§10.8
Billior: annually, the oity should not be a partner in premeting alcohol.

The L.A. Department of Public Health recently recommended that "reducing aicohol advertising in public spaces and in
arens commonly seen by minoss,” would help discourege undsrage drinking. Yet the proposed 10-year bus bench contract
with Martin Outdeor Media LLC, inexplicably allows the company to place alcchol ads on public property.

The research is clear: the more alcohol advertisements young people see, the more Iikely they are to drink and drink to
excess, Restricting youth exposure to alechol advertising hes important benefits, inchuding reducing youth duinking and
binge drinking. Currently the L.A. MTA does not allow aleohol edvertising on its buses, treins and other trensit facilities, 1
respectfilly vrge vou to adopt this wise policy and not approve the Martin Outdoor Media confract until an emendment is
added to not aliow aleohol ads on city-owned bus benches,

Thask youw

Sincerely,

Virginia Shabaik

4133 Sunnyslope Ave
Shermen Oeks, CA, 91423
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To Los Angelas
From: Chnis Wladen
Suby: Kaep Aleohol Ads off L. A. Bus Benches

Hello I nun & non profit rehabilitation home for recovering aleoholics. I am well away of the the troubles that alcoholics go
thri on a day to day basis. Having ads on public property put in there face will do much harm to the city and to the
community who is fryving to abstain from this nesty disease,

I am deeply troubled by elechol-ads on publie property, With the cost of elechol in L. A County estimeted to be $10.8
biltion annually, the city should not be a partner in promoting alcchol.

The L.A. Department of Public Health recently recormmended that "raducing alcohol advertising in public spaces and in
aress commoniy seen by minors,” would help discourage underage drinking. Yet the proposed 10-year bus bench contract
with Martin Outdoor Media L1C, inexplicably allows the compeny to place sleohol nds on public property,

The research is clear: the more aleohol advertisements voung people see, the more likely they are to drink and drink to
excess, Restricting yonth exposure to aleohol advertising hag important benefite, inchuding reducing youth drinking and
binge drirking. Currently the L.A. MTA does not allow aloohol advertising on its buses, trains and other transit facilities. [
respectfilly urge you fo adopt this wise pelicy and not approve the Martin Outdeor Media contract until an amendment is
added to not atlow aloocho! ads on city-owned bus benches.

Thank you,
Sincerely,

Chrizs Wiaden
5750 Frarklin Ave
Hollywood, CA, 0028
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Ton Los Angeles
From: Janet Rowse
Subi: Keep Alechol Ads off 1A, Bus Renches

Media messages are critically impoertant to our youth. Like rofe models, 2!l meesages have the potential to have a positive

. or anegative effect on their health and fiture sucoess. The most important test of any leader's character tmst be how their
decisions affect the youth, Please DO MAKE THE RIGHT CHOICE and say NO to any and ell addictive substance
advertisement,

I am deeply troubled by alcohol-ads on public property. With the cost of aleohol in L.A County estimated to be $10.8
billion anmially, the city should not be a pariner in promoting sleohel.

The L.A. Department of Public Heaith recently recommended thet “reducing aleohol advertising in public spaces end in
areas commonly seen by minors,” would help discourage underege drinking. Yetthe proposed 10-year bus bench confract
with Martin Cutdoor Media LLC, inexplicably allows the company fo place aleohol ads on public property.

The reseatch is clear; the more alcohol advertiserments young pecple see, the more likely they are to ddnk and drnk to
excess, Restricting youth exposire to alechol advertising has iraportant benefits, inoluding reducing youth drinking and
binge drnking. Currently the L.A. MTA does not allow aleohol advertising on its buses, trains and other fransit facilities. [
respectfully wge vou to adopt this wise poliey and not approve the Martin Outdoor Media contreot uniil an emendment is
added o not aliow eleohol ads on city-owned bus benches,

Thank yon.
Sincerely,

Janet Rowse
201 Las Ondas
Santa Barbara, CA, 93109
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Tor Los Angeles
From; Howard T Cohen, Ph.D,
Subj Keep Alochol Ads off L. A, Bus Benches

I amn deeply troubled by aleohol-ads on public property, With the cost of alcohol in L A County estirnated to be $10.8
billion annually, the city should not be a partmer in promoting alechol.

The L.A. Departmens of Public Health recently recormmended that "reducing aleohol advertising in public spaces and in
areas commonty seen by minors,” would help discourage underage drinking. Yet the proposed 10-year bus bench contract
with Maztin Qutdoor Media LLC, inexplicably allows the company to place slochol ads on pubiic property.

The research is olear: the more alsohol advertisements young people see, the more likely they are to drink and drink to
excess. Restrioting youth exposure to alochol advertising hes importent benefits, including reducing youth drinking end
binge drinking. Currently the L A. MTA does not aliow afeohol edvertising on its buses, trains and other tansit facilities. I
tespeotfully urge vou to adopt this wise poliey and not epprove the Meartin Outdoor Media contract until an emendment is
added to not eilow gleohol ads on city-owned bus benches,

Thank you.
Sineerely,

Howard ] Cohen, Ph.D.
3272 Cowper 8t
Palo Alto, CA, 94306
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To: Los Angeles
From: ingrid mueller
Subj: Keep Aloohol Ads off 1, A. Bus Benches - JUST SAY NO, PLEASE]

Alooholi s adult entertairmment! We need not crarn very potentially abnsed substances info
waiting bus dwellers' minds, including a whols lot of minors!

Please have truly 'common' sense: Stmply Say No fo those advertisers that simply do not care,

With the cost of elochol in L.A County estimated to be $10.8 billion anmmally, the city shounld not be a partrier in promoting
aleohal,

Yet the proposed 10-year bug beneh contract with Martin Outdoor Media LLC, inexplicably allows the compeny to place
sleohol ads on public property.

Cutrently the L.A. MTA doss not allow alechol advertising on its buses, trains end other transif facilities, I respectfully
urge you to adopt this wise policy and not approve the Martin Outdoor Media contract until an ammendment is added to not

allow alcoho! ads on city-owned bus benches.
Thenk you.

Let's help ereate more angels then evil in this City.
Sincerely,

ingzid mueller
1027 Elkgrove Ave Apt3
Venioe, CA, 90251
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To: Log Angeles
From: Devid Weinberger
Subi: Keep Aleohol Ads off 1, A, Bus Benches

1 am deeply troubled by alcchol-ads on public property. With the cost of aloohol in L. A County estimated to be $10.8
biflion anmsally, the city showld not be & partuer in promoting alcohol.

The 1..A, Depertment of Public Health recently recommended that "reducing afcohol advertising in public spaces and in
arces commonly seen by minors,” would help discourege underage drinking, Yes the proposed 10-vear bus bench confract
with Martin Outdoor Media LLC, inexplicably allows the company to place aloohol ads on public property.

The research is olear: the roore aloohol advertisemnents young people see, the miore likely they are to drink and drink to
excess, Restricting youth exposurs to afcohol adveriising hes important benefits, ineluding reducing youth drinking and
binge drinking. Cutrently the L.A. MTA does not allow eleohol advertising on its buses, trains and other transit facilities. I
respecifully urge you to adopt this wise poliey end not epprove the Martin Outdoor Media contraet until an amendment is
added to not etlow aleohol ads on city-owned bus benches.

Thank you,
Sincerely,

David Weinberger
FO Box 8l
Arroyo Grande, CA, 93421

o1/t



BB/m/2011 15:84  (445)456-0491  To: (415)456-0491

To: Los Angeles
From: Don Knutson
Subi: Keep Aloohol Ads off L. A. Bus Benches

Tam deeply troubled by aloohol-ads on public property. With the cost of aleohol in .. A County eatirnated to be $10.8
bitlion ammmally, the city should not be a pariner in promoting alochol.

The L.A. Department of Public Heslth recently recommended that "reducing aleohol advertising in public spaces end in
erees cornmonly seen by minors,” would help discourags underage drinking, Yet the proposed 10-yeer bus bench contract
with Martin Outdoor Media LLC, inexplicably aliows the company to place alcohol ads on public property.

The researoh i3 clear: the more alcohol advertisements young people see, the more likely they are to drink and drirk to
excess. Restricting youth exposure to alcohol advertising has importent benefits, including reducing youth drinking and
binge drinking, Currently the L.A. MTA does not allow aleohol advertising on its buses, traings and other transit facilities. I
respectfully urge vou to adopt this wise policy and not epprove the Meartin Outdoor Media contract until en smendment is
added o not allow alechol ads on city-owned bus benches,

Thank you,
Sincersly,

bon Knutsen
2004 Sth St
Sacramento, CA, 95818

01/t



B/ 7/2811 15:14  (4153456-8491  To: (4150456-8491 i1/

To! Los Angeles

From: Denis Quinonez

subj: Kaep Aleohol Ads off LA, Bus Benches
Dear City leaders,

I arn deeply troubled by aleohot-ads on public property, With the cost of aleohol in L.A County estimeted to be $10.8
bittion anmually, the eity should not be & partner in promoting alechol.

The L.A. Department of Public Health vecertly recornmended that "reducing alechol advertising in pnblic spaces and in
azeas cormuonly seer by minors," would help discourage underage drinking, Yet the proposed 10~year bus bench contract
with Martin Cutdoor Media LLC, inexplicably allows the company to place aleohol ads on public property.

The reseerchis olesr: the more aleohol advertisements young people see, the more likely they are to drink and deink to
exoess, Restricting youth exposure to alechol advertising hes importent benefits, including reducing vouth drinking and
binge drinking, Cutrently the L.A. MTA does not aflow aleohol advertising on its buses, trains and other transit facilities. I
respectfilly urge you to adopt this wise polioy ard not approve the Martin Gutdoor Madia confract until an amendment is
added to not allow alcohol ads on city-owned bus benches.

Thank vou.

Denis QuiA=onez
Director, Boyle Heights Coalition for a Safe and Drg-Free Community

Sincerely,

Denig Quinonez
3248 Wabash Ave
Los Angeles, CA, 90063



g2/7/2011  16:@4  (415)456-B491  To: (415)456-8491 fhoi/1

To: Los Angeles
From; Raut Anorve
Subj: Keep Aleoho! Ads off L.A. Bus Benches

I am deeply troubled by alcohol-ads on public property. With the cost of alcohol in L.A. County estirnated to be $10.8
bitliom anmially, the city should not be a partner in prometing aleohol.

The L.A. Dapertment of Public Health recently recommended that "reducing alcohol advertising in public spaces and in
ereas commonly seen by minors," would help discourage underege drinking, Yet the proposed 10-year bus bench contract
with Martin Gutdoor Media LLC, inexplicably allows the company fo place aloohol ads on public property.

The research is clear: the more aloohol advertizements young people see, the more likely they are to drink and drink to
exoess, Restrioting youth exposure to aleohol advertising has important benefits, inoluding redusing youth drinking and
tinge drinking. Currently the L. A. MTA does not allow aleohol advertising on its busss, treins and other transit facilities. [
respectfully urge vou fo adopt this wise policy and not approve the Martin Outdoor Media confract until an amendment is
added to not allow eleohol ads on oity-owned bus benches,

Thartk you
Siricersly,

Raul Anoive
4401 Berkshire Ave
Los Angelss, CA, 90032



/772011 16:34  (S18)582-5225 To: (415)456-B491

To: Los Angeles
From: Caroll Fowler
Subi: Keep Aleohol Ads off L A, Bus Benches

As & therapist with a speciality in addictions I must express my dismay at tax money going to advertising aleohol. This
glves a message, especially to our youth, that drinking is okay. And our youth is at terrible rigk to have continued problems
with eleoho] and drugs due to the lack of development of their brains. Please don't continue this for the seke of ourselves
end our youth.

I amn deeply roubled by alechol-ads on public property. With the cost of alcehol inL.A County estimated fo be $10.8
billion annually, the city should notbe a pariner in promoting alcohol.

The L.A, Department of Public Health recently recommended that "reducing aleohol edvertising in ptiblic spaces and in
erees commonly seen by minors,” would help discourags underags drinking. Yet the proposed 10-yeer bus bench contract
with Mertin Qutdoor Medie LLC, inexplicably aliows the compeany to place alechot ads on publie propexty.

The research is clear: the more slcohol advertisernents young people see, the more likely they ere to drink and drink to
excess, Restricting youth exposure to aloohol advertising has irmportant benefits, including reducing youth drinking and
binge drirding. Cumrently the L.A, MTA does ot allow alochol advertising on its buses, traing and other transit facilities.
respectfully urge vou to adopt this wise polioy and nof epprove the Meartin Outdoor Media contract until en amendment ia
added to not allow alcohol ads on city-owned bus benches,

Thank you,
Sincerety,

Carcll Fowler
243 Poplar Ave
Heyward, CA, 94541

b /11111



B/7/2011 16144 (415)456-0491 To: (415)456-G491 D /2]l

To Los Angeles
From: Karen Fishidn, Karen
Subf: Keep Aleohol Ads off 1..A. Bus Benohes

I am deeply troubled by alcohol-ads on public property, With the cost of aleohol in L A County estirnated to bs $10.8
billion anmmaily, the city should not be a pastner in promoting aleohcl.

The L.A. Department of Public Health recently racommended thet "reducing aleohot advertising in public spaces and in
arees commonly seen by minors,” would help discourage underage drinking. Yet the proposed 10-year tus bench contract
with Martin Outdoor Media LLC, inexplioably allows the company to place alochol ads on public property.

The research is clear: the miors alcohol advertizsements young people see, the more likely they are to drink and drink to
exeess, Restricting youth exposurs to aloohol advertising hes important benefits, including reducing youth drinking and
tinge deinking, Currently the L.A. MTA dogs not ellow aleohol advertising on its buses, trains and other transit facitities. I
respeetfully urge you to adopt this wise policy and not approve the Martin Qutdoor Media contract until en amendment is
added to not aliow elechol ads on city-owned bus banches,

Thank you.
Sincerely,

Karen Fishlkin, Karen
1742 Fell St
San Francisco, CA, 94117



BH/11/2811 21:44  (415)456-8491  To: (415)456-0491 b i/1

Tot Los Angeles
From; Marshe Epstein, MD
Subj: Keep Alechol Ads off LA, Bus Benches

I amn deeply troubled by alcokol-ads on public property. With the cost of aleohol in L.A County estirnated to be $10.8
billion annually, the city should not be a partner in promoting aleohol.

The L.A. Department of Public Health recently recommended that "reducing sleohol advertising in public spaces and in
arees commonly seen by minors," would help discourage underage drinking. Yet the proposed 10-yaar bus bench contract
with Maztin Outdoor Media LLC, inexplicably allows the company to place alochol ads on public property.

The research is clear: the more alcohol advertizernents young people see, the more likely they are to drink and drink to
exoess, Restrioting youth exposure to eloohol advertising hes important benefits, including reducing youth drinking end
binge drinldng. Cusrently the L.A. MTA does not aliow aleohol advertising on its buses, treins and other transit facilities, [
respectfilly urge vou to adopt this wise policy and not approve the Martin Qutdoor Madia contract until an emendment is
tdded to not ellow alechol eds on city-owned bus benches,

Thank you.
Sincerely,

Marsha Epstein, MD
3200 Butler Ave
Los Angeles, CA, 90066



:,/1/2@11 14:94 (41504560491 To: (4151456-0491 0oL/

To! Log Angeles
From: GLADYSISINGER
Subi: Keep Alochol Ads off 1., A. Bus Benches

T am deeply froubled by alcchol-ads on public property. With the cost of sloohol in L. A County estimated to be $10.8
billion armmally, the city should not be 2 partner in promoting alcohal.

The LA, Department of Public Health recently recommended thas "reducing elcohol advertising in public spaces and in
ozees commonly seen by minors,” would help discourage underege drinking. Yet the proposed 10-year bus bench contrect
with Martin Outdoor Media LLC, inexplicably allows the company to plase alcohol 2ds on public property.

The research is clear: the more alochol advertisernents young people see, the more likely they are to drink and drisk to
sxeess, Restricting youth exposure to sleohol advertising has importent benefits, including reducing vouth drinking end
binge drinking, Currently the L. A, MTA does not allow alcohol edvertising on its buses, trains and other transit facilitfes, [
respeetfully urge you to adopt this wise policy and not approve the Martin Outdoor Media confract untii en amendment is
edded to niot eflow elechol ads on efty-owned bus benches,

Thank you.
Sincerely,

GLADYS ISINGER
26682 Country Creek Ln
Calabasas, CA, 91302



3/18/211 13:14 41504560491 Tor (418345683491 31/1

To: Los Angeles
From: Amenda Rodriguez, MFTI
Subj: Keep Alechol Ads off LA, Bus Benches

I amn deeply troubled by alcohol-ads on publie property. With the cost of aleohol in L. A County estimated to be $10.8
billion armually, the city should not be a parfrier it promoting aloohal.

The L.A, Department of Public Heelth recently recommended that "reducing alechol advertising in public spaces and in
e¥ees commonly seen by minors,” would help discourage underage drinking, Yet the proposed 10-year bus bench contract
with Martin Outdocr Media LLC, inexplicably allows the company to place alochol ads on public property.

The research is clear: the more alcchol advertisements young people see, the more likely they are to drink and drink to
exoess, Restrieting youth exposure to eloohol advertising has important benefits, including reducing vouth drinking and
binge drinking, Currently the L.A. MTA does not ellow alechol advertising on its buses, trains and other transit faciiities, I
respectfully urge you to adopt this wise policy and not epprove the Martin Outdoor Media contract until an amendment is
added to not ellow alecohol ads on city-owned bus benches,

Thank you

As someons Who works In public health with teens (and thmilies) plagued by elochol use and dependence, I've seenthe
herrowing effects and influence of alechol ads on teens, Please know that this population is already saturated with ads for
aleohol end common community spots (like public transit locales) ere an absolutely inappropriate place for advertisements
of thie lnd. Let's protect farmilies togsther!

Sincerely,

Amanda Rodriguez, MFTT
175 21st Ave Apt 202
Sen Francisco, CA, 94121



o B/5/0011 20:24 C(4150456-B491 To: (415)456-049% [ 4./l

Tor Los Angeles
From: Luls Lozano
Subyj; Keep Alechol Ads off L, A, Bus Benches

I'am deeply troubled by alcchol-ads on public property. With the cost of elechel in L.A County estimated to be $10.8
billion armually, the oity should not be a partner in promoting alcohol.

The L.A, Depeartment of Public Health recently recommended that *reducing sleohol] advertising in public spaces and in
areas commonly seen by minors,” would help discourage underage drinking, Yet the proposed 10-vear bus bench contract
with Martin Cutdoor Media LLC, inexplicabiy allows the company to place alcohol ads on public property.

The researsh ie clear: the more aleohol advertisements young people see, the more likely they are to drink and drink to
exeess, Restricting youth exposure o alechol advertising has importent benefits, including reducing youth deinking end
binge drinking. Currentty the L.A, MTA does not allow eloohiol advertising on {ts buses, trains and other transit facflites, |
respectfully urge you to adopt this wise policy and not approve the Martin Outdoor Media coniract until en amendment is
added to not ellow alechol ads on city-owned bus benches.

Thank you,

Sincerely,

Lyie Lozano
225 Pomone Ave Apt 3
Long Beach, CA, 90803



/18/2811 2:84 (41504560491 To: (4150456-0491 171

Tor Los Angeles
From: Matilda Sakal
Subf: Kesp Aleohol Ads off L. A. Bus Benches

I am deeply troubled by alechol-ads on public property. With the cost of aloohol in L A. County estimated to ba $10.8
billion anmuially, the city shonld not be a partner in promoting alcohol.

The L.A, Deparirnent of Public Health recently recommendad that "redusing eleohol advertising in publie spaces and in
areas conmonly seen by minors,” would help discourage underage drinking, Vet the proposed 10-vear bus bench confract
with Martin Outdoor Media LLC, inexplicably aliows the company to place alcchol ads on public property.

The researoh is clear: the more alcohol advertiserments young people see, the more likely they are to drink and drink to
excess, Restricting youth exposure 10 aloohol advertising hes imporfant benefits, including reducing vouth drinking and
binge drinking. Currently the LA, MTA does not allow eleohol advertising on its buses, trains and other transit facilities.
respectfully urgs vou to adopt this wise polioy and not epprove the Martin Outdoor Media confract until en emendment is
added to not atlow alcohol ads on oity-owned bus benches.

Tharik you
Sincerely,

Matilda Sakai
2991 Diana Ct
Newbury Park, CA, 91320



MaP/9/2011  18:44  (415)456-B491 To: (415)456-0431 o o1/4

Tot Los Angeles
" From; Bruce Wolfe, M.5.W,
Subj: Keep Alechol Ads off 1, A, Bus Benches

Az a Sovial Worker, T am deeply troubled by alcohol-ads on public property. With the cost of alcohol in L.A County
estimated to be $10.8 hillion anmeally, the city should niot be a peziner in promoting alcokol that is so widely apparent to
our youth, We all know the industry spends mitlions on creating suggestive advertising thet is repeated over and over again
to enties kids to use their produst, no less, pay forit.

The L.A. Department of Public Health recemly recommended that "reducing alcohol advertising in public spaces and in
areas cormmonty seen by minors,” would help discowrage wnderage drirking. Vet the proposed 10-ysar bus bernich comfract
with Martin Cutdoor Media LL.C, inexplicably allows the company to place alcchol ads on public property.

The research is clear; the more alcohol advertisements young people see, the more lkely they are to drink and drink to
exoess, Restrioting youth exposure to aleohol advertising has importent benefits, ineluding reducing vouth drinking end
binge drinking. Currently the L.A. M'TA does not ellow elechol advertising on its buses, trains and other transit facilities. I
regpectiully urge you to adept this wise policy and not approve the Martin Outdoor Media contract until an amendrment is
added to niot atlow alechol ads on city-owned bug benches.

The job of social workers is to seek putting themselves out of a job, I know for a fact with the loose reins government
allows on the alochol industry that we will never, ever win this struggle for the health end well being of our soclety end
comnunity,

Plense do the right thing and prohibit all aleohal ads from city furniture and assets today!

Thank you,
Sincerely,

Bruce Wolfe, M.S.W.

1951 Page St
San Francigeo, CA, 94117



4/5/2011  19:14  (415)456-0491 To: (41534560491

To: Los Angeles
From: Paul Ellender, Jr.
Subij Keep Alechol Ads off L. A, Bus Benches

Iam deeply troubled by alcohol-zds on public property. With the cost of alcohol inL.A County estimated to be $10.8
billion annnatly, the city showdd not be a partner iz promoting alochol.

The L.A, Departiment of Public Health recently recommended that "reducing aleohol advertising in public spaces and in
gress commonty seen by minors,” would help discoursge underage drinking, Yet the proposed 10-vear bus beneh confract
with Martin Outdoor Media LLC, inexplicably allows the company to place alochol ads on public property.

The research is clear: the more alcohol advertisernents yourg people see, the more likely they are to drink and drink to
excess, Restricting youth exposure to aleohol advertising has important benefits, ineluding reducing youth drinking and
tinge drinking, Currently the L.A, MTA does not allow alecho! advertising on its buses, trains and other transit facilities, I
respectfully urre you {o adopt this wise policy and not approve the Martin Outdoor Meadia confreet until en amendment is
added fo not allow alechol ads on city-owned bus benches.

Thartk you,
Sincerely,

Paul Ellender, Jr.
5615 Corporate Blvd
Baton Rouge, LA, 70808

i/t



. 6/9/2@11 17:24  (4150456-8491 To: (415)456-0491

To; Los Angeles
Erom: mark milfer
Subij Keep Aleohol Ads off L.A. Bus Benches

I am deeply froubled by alechol-ads on public property, With the cost of aleohol in L.A County estirnated to be $10.8
bilion ammualiy, the city should not be 2 partrier in promoting alcohol.

The L.A. Department of Bublic Health recently recommended thet "reducing elecho! advertising in public spaces and in
areas commonly seen by minors,” would help discourage underage deinking. Yet the proposed 10-year bus bench condract
with Martin Outdoor Media LLC, inexplicably allows the company to place alcohol ads on public property.

The reseatch s clear: the more aloohol advertizements young people see, the more likely they are to drink and drink to
excess, Restrioting youth exposure to aleohol advertising has important benefits, including reducing vouth drinking and
bings drinking, Currently the L.A. MTA doss not ailow eicohol edvertising on its buses, trains and other trensit facilities, I
respectfully urge you to adopt this wiss policy and not approve the Martin Outdoor Media confract untll an amendment is
added to not altow alcohol ads on city-owned bus benches,

Thark you.

this seems like such an obvious issue. With all of the probiems thet LA faces, do you really want to use public property to
encougage more drinking? Surely, thers is a less expensive way to raise money.

Sincerely,

mark miller
80 Great Oaks Blvd
San Joze, CA, 95110

0 1/1
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;/9/2@11 14:29  C415)486-8491 To: (415)456-B491

Tor Los Angeles
From: Sarah Meat
Subj: Keep Aleohol Ads off L. A, Bus Benches

T arn deeply troubled by alcohol-ads on public property. With the cost of aloohol in L. A County estimmated fo be $106.8
billion armzally, the city should not be a partner in prometing aleohol.

The L.A. Departrnent of Public Health recently recommended that "reducing alcohiol advertising in public spaces and in
areas commonly seen by minoss,” would help discourage underage diinking. Yet the proposed 10-vear bus bench contraot
with Marti: Outdoor Media LLC, inexplicably allows the company to place aleohol ads on public propesty.

The researchis clear: the more aloohol advertisements young people see, the miore likely they are to drink and drink to
exeess, Restrieting youth exposure 1o atechol advertising has important benefits, including reducing youth drinking end
binge drinking, Cutrently the L. A. MTA does not ellow aleohol advertising on its buses, treins and other transit facilities, [
respectfitly urge vou to adopt this wise poley and not approve the Martin Outdoor Meadia confract unti! an amendment is
edded to not ellow elechol eds on city-owned bus benches.

Thank you.
Sincerely,

Sarah Mart
889 Chardoynay Cir
Petaluma, CA, 94954

& o1/4



--;:f' 14:35 41534560431 To: (415)456-0491 h171

iy 1O Los Angeles '
= From: Sharon Heck
Subi: Keep Alechol Ads off L. A. Bus Benches

I am deeply tronbled by alcohol-ads on public property. With the cost of alcohol in L. A Cownty estimated to be $10.8
billion anmually, the oity should not be 2 partner in promoting alcokol.

The L A, Department of Public Health recently recommended that "reducing eleohol advertising in public spaces and in
areas commonly seen by minors,” would help discourage underage deinking, Yet the proposed 10-vear bus bench contract
with Martin Outdocr Media LLC, inexplicably sllows the compary to place alechol ads on public property.

The research is clear: the more alcohol advertisernents young people see, the more likely they are to drink and dvink to
exoess, Restrieting youth exposire to aleohol edvertising has important benefits, including reducing vouth drinking and
tinge drinking, Currently the 1,,A. MTA does not allow aleohol advertising on its buses, treins and other trensit facilities. I
respectfutly urge vou to adopt this wise policy and not approve the Martin Outdoor Media contract uatil an emendment is
added to not ellow alechol ads on eity-owned bus benches,

Thani you
Sincerely,

Sharon Heck
6032 Comstock Ave
Whittler, CA, 90601



Ba=/9/2011 14:54  (3235293-6284 To: (415)1456-B491 bt

To! Los Angeles
From: Richard Bis,
Subi: Keep Aloohol Ads off L. A Bus Benches

1 amn deeply troubled by aloohol«ads on public property. With the cost of alcohol inL.A County estimmated o be $10.8
billion anmally, the city should not be a partner in promoting aleohol.

The L.A. Department of Public Health recently recornmended that "reducing elcohol advertising in public spaces and in
ersas commoniy seen by minogs," would help discouregs underage drinking, Yet the proposed 10-vear bus banch contraet
with Martin Outdoor Media LLC, inexplicably allows the compary to place alcchol ads on public property.

The research is clear: the more alcohol advertisements yourg people see, the more likely they are to drink and drink to
exeess, Restrioting youth exposure to aleohol advertising has important benefits, including reducing youth drinking and
binge drinking, Cusrently the LA, MTA does not eilow alechot advertising on its buses, trains and other transit facilities, I
respectillly wee you to adopt this wise pelicy and not approve the Martin Outdoor Media confract undil an amendment is
#dded to not ellow alechol ads on city-owned bus benches,

Thank you,
Sincerely,

Richard Bis,

Community Prevention QOrganizer

Asien American Diig Abuse Program, Inc.
2900 Crenshaw Bivd

Los Angeles, CA, 90016



B/6/2011  15:24  (4183456-0491 To: (415)456-0491

Tor Los Angeles
From: Evelyn Stern
Suby: Keep Alechol Ads off L. A. Bus Benches

1 am deeply troubled by ztochol-ads on public property. With the cost of alcobol in LA Courty estimated o be $10.8
biltion annually, the city should not be 2 partner in prometing alechal.

The L.A, Department of Public Health recently recommended that "reducing aleoho! advertising in public spaces and in
areas commonly geen by minors,” would help dsoourage underage drinking, Yet the proposed 10-yeer bus bench contract
with Martin Outdoor Media LLC, inexplicably allows the company to place alcohol ads on public property.

The research is clear: the more alcohol adverticements young people see, the more likely they are to drink and drink fo
excess. Restricting youth exposure to aleohot advertising hes important benefits, including reducing youth drinking and
binge drinking, Cutrently the L.A. MTA. doss not allow aleohol advertising on its busss, trains and other transit facilities, I
respectfully urge you to edopt this wise policy and not epprove the Martin Cutdoor Media contract until an smendment is
added to not allow aleohol ads on city-owned bus benches,

Thank you.
Sincerely,

Evelyn Stem
12367 Deerbrock Ln
Los Angsles, CA, 90049

b1/



H/5/2011  16:25  (3916)922-5118 To: (415)456-0491 i/t

To Los Angeles
From; Criss Doll, SAPS
Sut: Keep Aleohol Ads off L. A, Bus Benohes

I am deeply troubled by alechol-ads on public property. With the cost of alochol in L. A County estimated to be $10.8
billion annually, the city showld riot be a partrier in promoting ateohol,

The L.A, Department of Public Heelthrecently recormmended thet *redusing alcohol advertising in public spaces and in
areas copmonly seen by minors,” would help discoutags underage drinking, Yet the proposed 10-year bus bench contrect
with Martin Qutdoor Media LLC, inexplicably allows the company to place aloohol ads on public property.

The research is clear: the more alcohol advertisements young people see, the more likely they are to drink and drink to
exoess, Restricting youth exposure to aleohol advertising hes important banefits, inclmfng reducing youth drinking end
binge drinking, Currently the L.A. MTA does not allow afcohol advertising on its buses, trains and other transit facilities, [
respectfully urgs you to adopt this wise poley and not approve the Martin Outdoor Media contract until en amendment is
added to not allow eleohol ads on city-owned bus benches,

[ know that I am not located in L. A. or in the sumounding sounty, howsver being a resident of Califorria, I am interested in
what happens in other counties in California. The L.A. area is a catalyst for other counties and what youn allow will stear
the rast of the stats,

Thank you,
Sincerely,

Criss Doll, SAPS

Farnily and Youth Services Coordinator
NCADD

2143 Hurley Way Ste 101

Sactamento, CA, 95825



:gng/mli 13:24  (B18)342-5897 To: (415)456-0491 mo1/1

To Los Angeles
From; Gilbert Lozano
Subq: Keep Alcohol Ads off L. A. Bus Benches

Tam deeply troubled by alcohol-ads on public property. With the cost of aleohol in 1. .A County estimated to be $10.8
billion arwually, the city should not be a pastner in promoting alechol.

The L.A. Department of Public Health recently recommended thes "reducing sleohol advertising in public spaces and in
arees commonly seen by minors,” would help discourege wnderege drinking. Vet the proposed 10-year tus bench contract
with Martin Outdoor Media LLC, inexplicably allows the company to place aleohol ads on public property.

The research is clear: the more alcohol advertisements young people see, the more likely they are to drink and drink to
excess. Restrioting youth exposure to eloohol advertising has important benefits, including reducing youth deinking end
binge drinking, Cusrently the L.A, MTA does not altow aleohol advertising on its buses, trains and other transit facilities, I
respectfully urge you 1o adopt this wise policy and not approve the Martin OQutdoor Medie contrect until an emendment is
added to not allow alcoho! ads on ¢ity-ownad bus benches,

Thank you,
Sincerely,

Gilbert Lozano

Cuipatient Supervisor
Tarzena Treatment Centers
7101 Baird Ave

Reseda, CA, 91335



HB/9/2011 13:54  (4153456-0491 To: (415)456~0491 Bhi/1

To: Los Angeles
TFrom: Michele Simon
Subj: Keep Alcohol Ads off L. A. Bus Benches

] am deeply troubied by alcohol-ads on public property, With the cost of alcohol in L A County estimated to be $10.8
billion anmzally, the city should not be a partner in promoting alcokol.

The L.A. Departiment of Public Health recently recommended that *reducing eleohol advertising in public spaces and in
aress commonly seen by minors,” would help discourage underage drinking, Yet the proposed 10-vear bus bench contraet
with Martin Outdoor Media L1.C, inexplicably allows the company to place alcchol ads on public property.

The researchis clear: the more sloohol advertisemnents young people see, the more likely they are to drink and drink to
exoess, Restricting youth exposure to eleohol advertising has important benefits, including reducing youth drinking and
binge drinking. Currently the L A, MTA does not allow alcohol advertising on its buses, trains and other transit facilities., [
respectiidly urge you to adopt this wise policy and not approve the Martin Outdoor Media contrect until an emendment iz
eddad to not eilow eleohol ads on cify-owned bus benches.

Thark you,

Sincerely,

Michele Sirnon
3621 Grand Ave
Ounkland, CA, 94610
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n:ﬂ To: Los Angeles
From: ener paima
Subf: Keep Aleohol Ads off L. A, Bus Benchss

I am deeply troubled by alechol-ads on public property. With the cost of aloohol in L.A Courty estimated to be $10.8
billion anmually, the city should not be & partner in promoeting alcohol.

The L.A. Department of Public Health recently recommended that *reducing alcohol advertising in public spaces and in
areas commonly seen by minoss," would help discourage underage drinking, 'Yet the proposed 10-yeer bus beneh contract
with Martin Outdoor Mediz LLC, inexplicably allows the company fo place alcohol ads on public property.

The research is clear: the more aleohol advertisements young people see, the more likely they are to drink and diink to
exeess, Restricting youth exposute to aleohol advertising hes important benefits, including reducing vouth diinking and
binge drinking, Currently the LA, MTA does not aliow aleohol advertising on its buses, traing and other transit facifities, I
respectfully urge you to adopt this wise policy and not epprove the Martin Outdoor Media confract until an amendment is
added to not ellow alechot ads on city-owned bus benches,

Thank you.
Sincerely,

ener palma
231 3 Avenus 50 AptE
Los Angeles, CA, 90042
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To Los Angeles
From, Richasd Burtz, La Mese
Subi: Keep Aleohol Ads off L.A, Bus Benches

1 am deeply troubled by alcohol-zds onpublic property. With the cost of alcohol in L.A County estirmated to be $10.8
billion anrmally, the city should not be a partner in promoting aloohol.

The L.A Department of Public Health recently recommended thet “reducing alechol advertising in public spaces end in
treas commonly seen by minoss," would help discowrags underage drinking, Yet the proposed 10-yeat bus bench contaet
with Martin Outdoor Media L1.C, inexplicably allows the company to place aleohol ads on public property.

The research is clear: the more aloohol advertisements young people see, the mare likely they are to diink and donk to
excess. Restricting youth exposure to aleohol advertising hes fmporfant benesits, including reducing youth drinking and
binge drinking, Cusrently the L.A. MTA does not allow aleohol advertising on its buses, trains end other transit facflities. I
tespectfully urge you fo adopt this wise poliey and not epprove the Martin Outdoor Media confract unill an emendment 15
added fo not allow aleohol ads on city-owned bus benches,

Thartk you.
Sineerely,
Richard Buztz, La Mesa

5639 Jackson Dr Apt 104
La Mesa, CA, 91942
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To: Los Angeles
From: Irene Sendler
Suby: Keep Aleohol Ads off L.A. Bus Benches

To My elected Representatives,

Take a page fiom the LAMTA end please do not allow the ten yeer agreement with Martin Outdoor Media for Bus benches
showing ads for alecholic Beverages. You heve so meny programs to help those who beeome alcoholics, vet voumay be
tacitly approving the promoting of drinking by accepting this bid., Youth are enslly Influenced and, as with cigarettes,
alecholic beverages are easy to obtain and have ilt effects on the body. Also, those who begin drinking at an early age may
Likely abuse the quantity and are more likely to continue, rather than to stop drinking. It would not be a moral position fo
suppozt Martin Outdoor Media in their pursiit of customers, ag thiz woudl silow the company to prey npon our
children/residents and promote negative behavior which is not a benefit to our society. Surely, they wouldn't be buying all
the benches that will cerry their ads, if they thought the ads would not be luorative over ime,

Why, directly or indirectly support this effort, which can come back to haunt youin the years to come? There ate many
other compenies which mey not have known vou wers accepting bids, which would make for better partners for vou, The
publicity generated by the public's indignation over this "Martin” proposal may inspizre more cormpanies, philanthsopists,
and/or non-profits, to take advantage of this opportunity, 1f yon will reopen it for bids..

I am deeply troubled by ateoholi-ads on public property, Withthe cost of eloohol in L.A County estimated to be $10.8
billion annueily, the city shoutd not be & partner in promoting aleohol,

The L.A. Department of Public Health recently recornmended that "reducing alcohol advertising in public spaces and in
areas corrnonly seeri by minozs," would help discourage underage drinking. Yet the proposed 10-year bus benich contract
with Martin Owtdoor Media LLC, inexplicably allows the company to place alcohol ads on public property.

The research is clear: the more aleohol advertisements young people se, the more likely they are to drink end dednk to
exoess, Restricting youth exposure to alochol advertising has important benefits, including reducing vouth drinking end
binge drinking. Currently the L A MTA does 5ot allow alcohol advertising on its buses, traing and other transit facilities.
respectfully 1wge yon to adopt this wise policy and not approve the Martin Outdoor Media contract until an amendrment ig
added to not allow alcohol ads on eity-owned bug benches.

Thenk you,
Sincerely,

Irene Sandler
PO Box 15383
Beverly Hills, Ca, 90209
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To: Los Angeles
From: Farimeah Flali
Subyjs Keep Alechol Ads off L, A, Bus Benches

Owr children need your help and wrgent attention. We thank you for your consideration.

1am deeply troubled by alechol-ads on public property. With the cost of ateohol in L.A. County estimated fo be $10.8
bitlion anmually, the city should not be & partner in promoting alechol,

The L.A. Departmment of Public Health recentty recommended that "reducing atcohol advertising in public spaces and in
areas cormunonly seen by minors,” would help discourage nnderage drinking. Yet the proposed 10-year bus bench contzact
with Martin Outdeor Media LLC, inexplicably allows the company to place lcohol ads on public property,

The research 1s olear: the more eloohol advertisements voung people see, the more ikely they are to drink and diink to
exeess, Restricting youth exposture to alcohol advertising has important benefits, including reducing youth deinking and
binge drinking. Currently the L.A. MTA does not ellow sleohol advertising on its buses, trains and other transit facilities, [
respectfily urge you to adopt this wise policy and not approve the Maztin Outdoor Media contract until an amendment iz
added to not allow alcohol ads on city-owned bus berches.

Thenk you,
Sincerely,

Farimah FieH
24047 Gilmore 5¢
West Hills, CA, 61307
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To Los Angeles
From: Carcline Scippa
Subj: Keep Aleohol Ads off L.A. Bus Benches

Honoreble City Councifmembers

1 am deeply tronbled by aleohol-ads onpublic property. With the cost of alcohol in L.A County estimated to be $10.8
billion anumally, the ity should not be a pariner in promoting aleohol.

The L.A. Department of Public Health recently recommended thet "reducing aleohol advertising in public speces and in
aress commonty seen by minors,” would help disoourage underage drinking, Yet the proposed 10-year bus bench contract
with Martin Ontdoor Media LLC, inexplicably allows the company to place alcchol ads on public property.

The research is dlear: the more alcohol advertisements young people see, the more likely they are to drink and drirk to
greess, Restricting youth exposure to alcohol advertising hes important benefits, ineluding reducing youth diinking end
binge drinking. Currently the L. A. MTA. does not ellow eleohol advertising on its buses, trains end other transit facilities, I
respectfully urge you to adopt this wise policy and not approves the Martin Outdoor Media contract until an emendment is
edded to not aliow aleohol ads on ity-owned bus benehes,

Thank you,

Sinocerely,

Caroline Scippa
PO Box 602
Mill Valley, CA, 94942

M1/
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To: Los Angeles
Fromu Colleen Ney, Ms
Subi: Kesp Aleohol Ads off L.A. Bus Benches

Honoreble City Councilmembers

I am deeply troubled by alochol-ads on public property. With the cost of aloohol in LA County estimated to be $10.8
biltion anmially, the city should not be a partner in promoting aleohal.

The L.A, Department of Public Health recently recommended thet "reducing aleohol advertising in public spaces and in
areas commonly seen by minoys,” would help discouwrage underage dunking. Yet the proposed 10-ysear tus bench confract
with Martin Outdoor Media LLC, inexplicably allows the cornparty to place slcohol ads on public property.

The research is clear: the more alcohol advertizsernents young pecple see, the more likely they are to drink and drink to
excess, Restricting youth exposure to aleohol advertising has importent benefits, including reducing youth deinking end
binge drinking. Currently the L.A. MTA does not ailow alcohol advertising on its buses, trains and other transit faciiities. I
respectfully urgs you to adopt this wise pelley and not approve the Martin Outdoor Medie contract untll an amendment is
added to not ailow aleohol ads on city-owned bus benches.

Thanlk you
Sincerely,

Colleen Ney, Ms
4249 Rickeys Way Unit A
Palo Alto, CA, 94306

M i7%



August 3, 2011

Public Works Committee
City Hall 200 N. Spring St.
Los Angeles, CA 90012
Fax: 213 847-0707

Re: No alcohol ads on bus benches
Attn: Jose Huizar

As concerned community members we are troubled by the advertisement
of alcohol on public property. At a time when there are a lack of services
to treat alcohol related harms, the City of Los Angeles should not
participate as a promoter of alcohol. This is why we are asking that you
approve the current Bus Bench Advertisement Contract as recommended
by the Board of Public Works with the included ban on alcohol ads.

We would like to clarify that local government has the legal and
constitutional right to ban alcohol ads on its property. The proposed
contract with Martin Outdoor Media adequately addresses the issue of
alcohol advertising on bus benches.

The Los Angeles Department of Public Health in its 2011 report titled
Reducing Alcohol Related Harms in Los Angeles County suggest as a
prevention strategy “reducing alcohol advertising in public spaces and in
areas commonly seen by minors.”

Currently MTA does not allow alcohol advertising on its buses, trains,
and other transit facilities, and recently reaffirmed this policy when its
advertising contractor, CBS Outdoor, sought to change it.

For the above reasons, we urge you to approve the Bus Bench
Advertising Contract as recommended by the Board of Public Works
prohibiting advertising of alcohol on city bus benches.

Sincerely,

Ruben Rodriguez, Cha
Coalition to Ban Alc

Ads on Public Prc;i;erty in Los Angeles

noalcoholads.org



Current Coalition Members are:
* Tarzana Treatment Centers & AWARE Coalition
* Coalition to Ban Billboard Blight
* Community Leadership Coalition
* Day One Pasadena
* Los Angeles Coalition on Alcohol Policy
* Alcohol Justice
* Pueblo y Salud
* Sierra Club / Los Angeles Chapter
* United Coalition East Prevention Project
* Woman's Christian Temperance Union

For more information, or to learn how you can help, send email to info@noalcoholads.org

noalcoholads.org
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ALCOHOL

JUSTICE

The Industry Watchdog
August 2, 2011

City of Los Angeles
Public Works Committee
City Hall 200 N. Spring St.
Los Angeles, CA 90012

Attn: Council Member Richard Alarcén

As concerned community members we are troubled by the advertisement of
alcohol on public property. At a time when there are a lack of services to
treat alcohol related harms, the City of Los Angeles should not participate
as a promoter of alcohol. This is why we are asking that you approve the
current Bus Bench Advertisement Contract as recommended by the Board
of Public Works with the included ban on alcohol ads.

We would like to clarify that local government has the legal and
constitutional right to ban alcohol ads on its property. The proposed
contract with Martin Outdoor Media adequately addresses the issue of
alcohol advertising on bus benches.

In our research, we found the cost of alcohol harms to LA County to be
$10.8 billion annually. The Los Angeles Department of Public Health
recognizes this cost in its report titled “ Reducing Alcohol Related Harms in
Los Angeles County.” In this report they also suggest as a prevention
strategy, “reducing alcohol advertising in public spaces and in areas
commonly seen by minors.”

For the above reasons we urge you to approve the Bus Bench Advertising

Contract as recommended by the Board of Public Works prohibiting
advertising of alcohol on city bus benches.

Sincerely,

Syt

Jorge Castillo, Advocacy & Outreach Manager, Alcohol Justice
L.A. Coalition to Ban Alcohol Ads from Public Property

24 Belvedere Street, San Rafoel, CA 94001 « 1 415-456-5692 « t 415-456-0491

alcoholjustice.org



A MARIN INSTITUTE REPORT

The price tag for alcohol in LA County

« The total economic cost of alcchol use is
$10.8 billion annually

» This translates to roughiy $1000 per LA County
resident or $3,100 per family each year

Total: $10.8 billion

How alcohol causes death in LA County

» Total number of lives lost each year 1o aicohol
use is 2,297

= Six people die each day due to alcohol use

» The total number of incidents related to alcohol
use is over 240,000

= There are 28 incidents (injuries, crimes, high-
risk sex, etc.) every hour due to alcohol use

Total: 2,297

dustry [+

24 Belvedere Sireet » San Rafael, California 94901 « 415 456-5692
www.marininstitute.org

July 2008



Lives lost and financial burden due to alcohol use in Los Angeles County

Problem Deaths Incidents Total costs Government costs*
liness 1370 135587 $5.4 billion %200 million
Traffic (DUI) 183 51,665 $2.0 billion $200 million
Ot_h:e_:r Injury 507 10924 $1.0 billion $100 million

Crime 227 166,118 $2.4 billion $1.7 billion

sazbion

*Government agencles (state, courty, and ¢ity) are burdaned

with $2.2 bilion or 20 percent of the total $10.8 billion price tag.
How alcohol destroys health P price a9

Type of illness Deaths Hospitalizations
Digestive Diseases 949 6,640
Neuro-Psychiatric Conditions 172 5,208

. . % Aloohol use causes a disturbing array of health problems,
Car(ljlo Vascular Diseases 166 1455 % from liver disease to cancer to sexually-transmitted diseases,
Malignant Neoplasms 78 156 alt of which cost Los Angeles County $5.4 biflior annually,
Pregnancy-Related Conditions 5 08 These figures are conservatiye estimgtes becausg not all
Fetal Alcohol Svnd 0 303" alcohol-related illnesses were included in the analysis,

etal Alcohol Syndrome

High Risk Sex 0 13,564*
Total T G ke

*Numbers are new incides, not the number of hospitalizations. .
How alcoho! causes bodily harm

Cause Deaths injuries
Traffic (DU 193 16,606
Alcohol-caused injury and traffic coliisions are responsible for Eg& oup
roughly 700 deaths and a staggering 27530 non-fatal injuries Falls 17 6,502
each year. Tragically, alcohol results in 158 suicides each yeer, Suicide 158 873
while 26 percent of all traffic deaths in Los Angeles County L
are caused by alcehol. The annual economic cost of traffic Paisonings (Non-Alcohol) 160 449
colfisions and other injuries totals about $3 biffion. Alcohol Poisoning 15 127
Occupational 2 86
Other ' 55 3,087
. . Total - S En e Y 27830
How alcohol contributes to crime
Crime incidents Proportion
FProperty Crime 51,671 6.8%
Viofent Crime S
Assault 97208 210%
Rape 6,834 209 ¢ AR alarming 92 percent of alcohol-related crime costs are due
. to violent offenses. The total economic cost due 1o rime is
Robbery 7267 17% roughly $2.4 bitiion annualiy. Fully 20 percent of ali homicides,
Child Physical Abuse 2,586 4.5% rapes, and assaults can be altributed o alcohot use.
Child Sexual Abuse 327 8.5%

Homicide 224 21% This report was prepared with data analyzed by Simon Rosen and David
thal. 3 e 186.:1 13 S Dominguez with assistance from Michele Simon and Bruce Livingston




