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We don’t want or need more clutter in the form of advertising
structures on our sidewalks and parkways. The City’s public
right-of-way should not be for sale for ads we cannot turn off and
that invade our open space and public realm. The special events
coming to LA will be here and gone. The kiosks will likely remain
for decades. When Angelenos learned that these large scale events
were to come to our city, we planned to welcome visitors to
LA—mnot to open up our streets to more and more advertising and
ad structures. The intent of the 2002 Sign Ordinance was to reign
in outdoor ad structures and to clean up the city of sign blight.
This proposal is going the wrong way and is a very bad idea. No
RFP should be issued.



