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LA City SNow <cityoflaprod@service-now.com> Sun, Jun 29, 2025 at 5:21 PM
Reply-To: LA City SNow <cityoflaprod@service-now.com>
To: Clerk.CIS@lacity.org, jhartwick@studiocitync.org

A Neighborhood Council Community Impact Statement (CIS) has been successfully submitted to your Commission or City
Council. We provided information below about CISs and attached a copy of the CIS.

We encourage you to reach out to the Community Impact Statement Filer to acknowledge receipt and if this Community
Impact Statement will be scheduled at a future meeting. Neighborhood Council board members are volunteers and it
would be helpful if they received confirmation that you received their CIS.

The CIS process was enable by the to Los Angeles Administrative Code §Section 22.819. It provides that, "a
Neighborhood Council may take a formal position on a matter by way of a Community Impact Statement (CIS) or written
resolution." NCs representatives also testify before City Boards and Commissions on the item related to their CIS. If the
Neighborhood Council chooses to do so, the Neighborhood Council representative must provide the Commission with a
copy of the CIS or rResolution sufficiently in advance for review, possible inclusion on the agenda, and posting on the
Commission's website.Any information you can provide related to your agenda setting schedule is helpful to share with
the NC.

If the CIS or resolution pertains to a matter listed on the Commission's agenda, during the time the matter is heard, the
designated Neighborhood Council representative should be given an opportunity to present the Neighborhood Council's
formal position. We encourage becoming familiar with the City Councils rules on the subject. At the Chair's discretion, the
Neighborhood Council representative may be asked to have a seat at the table (or equivalent for a virtual meeting)
typically reserved for City staff and may provide the Neighborhood Council representative more time than allotted to
members of the general public. They are also permitted up to five (5) minutes of time to address the legislative body. If the
CIS or resolution pertains to a matter not listed on the agenda, the designated Neighborhood Council representative may
speak during General Public Comments.

We share this information to assist you with the docketing neighborhood council items before your board/commission. If
you have questions and/or concerns, please contact the Department of Neighborhood Empowerment at
empowerla@lacity.org.

Frwwes* This is an automated response, please DO NOT reply to this email. ********

Contact Information

Neighborhood Council: Studio City

Name: Jeffrey Hartwick

Email: jhartwick@studiocitync.org

The Board approved this CIS by a vote of: Yea(11) Nay(0) Abstain(0) Ineligible(0) Recusal(0)
Date of NC Board Action: 05/28/2025

Type of NC Board Action: Against

Impact Information

Date: 06/30/2025

Update to a Previous Input: No

Directed To: City Council and Committees

Council File Number: 22-1154-S1

City Planning Number:

Agenda Date:

Item Number:

Summary: The Board of the Studio City Neighborhood Council opposes Council File 22-1154-S1 for the following
reasons: * Our public right-of-way should not be sold off to digital advertisers. This would erode the character of our
neighborhoods, and add visual blight to our streets. « The kiosks serve no real public need. Tourists and residents already
use smartphones for local information - interactive kiosks are redundant. « Do not allow an RFP to be drafted before
robust public outreach is conducted - including meaningful consultation with Neighborhood Councils. ¢ In the midst of a
severe City budget crisis, it is fiscally irresponsible to advance an unvetted program. The City cannot afford a bad deal



that prioritizes ad clutter and revenue over public benefits. « The installation of hundreds of 8 to 9-foot-tall, double-sided
digital ad screens is bad for the City. * Do not agendize the proposed digital kiosk ad program for City Council
consideration. Moving this forward without due diligence risks harming already-adopted, community-serving programs. « If
the proposed program moves forward in spite of public objections, it must be referred to both the Budget & Finance and
Public Works Committees for a comprehensive financial impact analysis. « The Public Works Committee already called for
this analysis back in November 2022, asking the CAO and relevant departments to assess: « General Fund impacts
Effects on the STAP contract « Legality of piggybacking onto the Houston contract (which ultimately was halted) ¢
Required approvals for kiosks in the public right-of-way Those report-backs were never completed.

ﬂ SCNC CIS Motion 1e May 28 2025 (Kiosk Ads).pdf
250K
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COMMUNITY IMPACT STATEMENT

The Board of the Studio City Neighborhood Council opposes Council File 22-1154-S1 for the

following reasons:

o Our public right-of-way should not be sold off to digital advertisers. This would erode the

character of our neighborhoods, and add visual blight to our streets.
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o The kiosks serve no real public need. Tourists and residents already use smartphones for
local information - interactive kiosks are redundant.

o Do not allow an RFP to be drafted before robust public outreach is conducted - including
meaningful consultation with Neighborhood Councils.

o In the midst of a severe City budget crisis, it is fiscally irresponsible to advance an unvetted
program. The City cannot afford a bad deal that prioritizes ad clutter and revenue over public
benefits.

. The installation of hundreds of 8 to 9-foot-tall, double-sided digital ad screens is bad
for the City.

o Do not agendize the proposed digital kiosk ad program for City Council consideration.
Moving this forward without due diligence risks harming already-adopted, community-
serving programs.

o If the proposed program moves forward in spite of public objections, it must be
referred to both the Budget & Finance and Public Works Committees for a comprehensive
financial impact analysis.

o The Public Works Committee already called for this analysis back in November 2022, asking
the CAO and relevant departments to assess:

. General Fund impacts

. Effects on the STAP contract

. Legality of piggybacking onto the Houston contract (which ultimately was halted)
. Required approvals for kiosks in the public right-of-way

Those report-backs were never completed.

Chip Meehan
President,
Studio City Neighborhood Council



