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SUBJECT: ADDENDUM REPORT TO DINE LA PARTICIPATION FEE, COUNCIL 
FILE NO. 25-1178 

On February 11, 2026, the City Tourism Department (CTD) submitted a report in 
response to a motion to examine the fee structure of Dine LA Restaurant Week and 
explore how the program can support smaller, family-owned restaurants. Dine LA 
Restaurant Week is a bi-annual event led by CTD’s contractor, the Los Angeles Tourism 
& Convention Board, that highlights restaurants in Los Angeles and provides the 
opportunity for locals and visitors to enjoy a selection of lunch and dinner menus from 
some of LA’s best restaurants. It is a vital economic lifeline for the City’s restaurant 
community – it increases restaurant sales and visibility, supports local jobs and enhances 
Los Angeles’s reputation as a top culinary destination.  

Since that report was submitted in February, CTD and the Los Angeles Tourism & 
Convention Board worked with Councilmember Monica Rodriguez’s Office to develop a 
program that spotlights small, locally-owned and operated restaurants. It serves both 
Angelenos looking to explore their city and visitors seeking authentic local experiences. 
The pilot phase of this new program will focus on Council District 7, highlighting 30 
restaurants on a dedicated landing page, with newsletter and social media promotion. 
After the initial phase, the program will roll out city-wide with Council Districts reaching 
out to their respective communities to promote this program. 

The development of this new program in parallel to Dine LA ensures that the financial 
viability of Dine LA is preserved, while tailoring a new category of culinary outreach that 
is designed to best support the City’s small, locally-owned and operated restaurants. By 
leveraging the Los Angeles Tourism & Convention Board’s already well-established 
channels and engaged audience, the City will be able to encourage year-round visitation 
and exploration across all of Los Angeles, including lesser-known neighborhoods. 
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